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Abstract

This quantitative research aims to study the marketing strategies based on
product and pricing for single detached-house in suburban Bangkok area. As a
result of analysis, the factors affecting purchasing decision of single detached-house
and also the developers process of setting strategies market for single detached-
house business. To collect data with the appropriate tools, 90 consumers data were
collected through questionnaire and six developers were interviewed about their
marketing strategy on product and price factors, The researcher analyzed data with
descriptive statistics and content analysis.

The study found that location and price factors relationships affect the
consumer’s decision in purchasing a single detached-house in suburban Bangkok
area. With 0.01 level of significance in addition, quality design and environment of
single detached-house does not affect the consumer decision, with 0.05 level of
significant. Then the suitable marketing strategies for middle price single detached-
house in suburban Bangkok area should determined for each investment project by
location, price, quality design, and environment.

The developers should set their marketing strategies by considering these

5 factors to meet the customer’s requirements.



