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ABSTRACT

TE 162966

The purpose of this research an applied logistic regression analysis to study and select
variables that effect to the price of unhusked rice in the Northeast of Thailand and to create a
model of cause and effect relationship among the selected variables by using LISREL program.
The variables of study are farmer characteristics, farming behaviors, rice breeding behaviors and
selling behaviors. Data from the survey of rice consumption behaviors, utilizing rice variety and
farmer selling behaviors in the Northeast of Thailand year 2544/2545 by Department of
Agricultural Extension which consist of 19 variables were used. The setting price of unhusk;d
rice was defined as the dependent variable and the other variables were defined as ‘independent
variables. The results indicator that the logistic regression analysis gave significant coefficients of
membership of farmer, place for selling, rice pawning, frequency of selling, times of selling and
selling patterns. The logistic model could correctly classify of 94.6 percent for the group that
purchasers set the price of unhusked rice and 58.3 percent for the gmuﬁ that purchasers don’t set
the price of unhusked rice. By way LISREL program for the path analysis; It was found that
membership of farmer and selling patterns had the direct effects to the price of unhusked rice.
Place of selling had indirect effects to the price of unhusked rice and the other factors had both
direct and indirect effects.
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