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This study aimed to examine the predictors of eye care behaviors among university
students wearing contact lenses in Bangkok metropolitan. Using multi-stage random sampling
technique, 422 university students wearing contact lenses participated in this study. Self-
administered questionnaires detailing demographic data, knowledge of contact lens use,
perceived suscéptibility-of keratitis, perceived severity of keratitis, perceived benefit of eye
care behaviors, perceived bar[ier of eye care behaviors, self-efficacy of eye care behaviors,
and eye care behaviors. Content validity of the questionnaires were validated by five experts.
Internal consistency reliability determined by Cronbach's alpha coefficients were 0.81, 0.91,
0.88, 0.87, 0.80, 0.88, and 0.94 respectively. Data were analyzed using descriptive statistics,
Pearson's product moment correlation and Stepwise multiple regression.

The results were as follows: Self-efficacy of eye care behaviors, perceived severity of
keratitis, perceived benefit of eye care behaviors, perceived susceptibility of keratitis,
receiving information from Ophthalmologist, and knowledge of contact lens use were
positively related to eye care behavibrs (p <.01).

Self-efficacy of eye care behaviors, perceived severity of keratitis, perceived benefit
of eye care behaviors, receiving information from Ophthalmologist, and from friends were

significant predictors and accounted for 56.9% of the variance in eye care behaviors.





