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WA 2.4

LULANABIANA NN UEILUINNNTHANATUNIIEAE1TNITAANA

Model A(a) Model A(b)

Separate PR activities fraamented PR activities Intearated

Model B

Marketing & PR are discrete but overlapping functions

€
@ PR

Model C Model D
PR subsumed Into Marketina Marketina subsumed into PR
€
Q
Model E

Marketing and PR are integrated and overlapping functions

PR = Public Relation n1suszainduwus MKING = Marketing N13Aa1#

MC = Marketing Communication N13884130139a1a MPR = Marketing Public Relations nsuszandniusinanisnans
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