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ABSTRACT
TE141307

The objectives of the Independent Study of The Development of Electronic Commerce for
Kultana Orchids Company are to ‘expand the market and to utilize the electronic equiprhent in order to
support the business activities in all various functions. -

This study is for the case study of the commercial organization, which runs the international A
business becéuse’ it can be provided marketing developmént in "accordance with an innovation and
technology using the internet-technology, and web site operated with the database

The operational system has consisted of the four main parts as follows;

1. The operational system can be verified and examined the registered member by the operator.
2. The customer can order the merchandises through the Online Electronic Catalog, and the system
will calculate the total value and price automatically; the minimum order should not be less than

5,000 USD and the product can be ordered by only the rizgister.

3. The Customer Relationship, a servicing customer sstem would be handled by the clients
checking the status of the product 's process; moreover, .he member can improve the data base and

change the password through the system.

4. FExamining the database can be verified by using the product 's name as a key word in every item

and classification.

Author adapts the acquired knowledge with this independent study through analyzing the
pequirements of the system. By studying the exporting orchids process, author find out that have their own
procedures, limitation from the former work.

Therefore, the system has been examined and evaluated in each web page accurately in all

Functions, it has been verified the system capability using effectively and efficiently.



