naitlasuRauazanuAniusadatlssmdunusnsdansallua
2aIN1TNeNL ALKl sznAlneaasdss sty
B LTUF NSNS WL A

Tas

UNFANINANTNTTE ATTUUNNA

mmﬁu‘tmamsdquqﬂﬂaﬁLﬂudquuﬁwmmsﬁnmmu‘mé’ngm
MFRNTANRATNUNL TS A1 UNILINIFAANITNITRDANTRIANG
AMIZINSANTANARSWATRDANTHIRTU NININENARBTTNANEAS
W.A. 2552



Media Exposure, Public Relations tools and Customer Opinion

on the Expressway Authority of Thailand's New Emblem

By

Miss Pijitphund Jeeranantakij

An Individual Study in Partial Fulfillment of the Requirements
for the Degree of Master of Arts
Program in Corporate Communicate Management
Faculty of Journalism and Mass Communication
Thammasat University

2009





