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ABSTRACT TE 163044

The objectives of this research are comparison personnel factors with snack buying
decision of employees in Wellgrow industrial estate. The factors were used in this study are
product, price, place and promotion. In addition, comparisons of personal factors such as sex, age,
education, income and status that affect the decision were studied. The sample consisted of 316
staffs who are working in Well Grow industrial estate. The research instruments were personal
factors questionnaire and participative opinion questio/nnaire. The data were analyzed by using
percentage, mean, and standard deviation. Independent T-test and One-way ANOVA (F-test)
analysis were conducted using SPSS ver. 11.5 for windows.

The results of this research showed that product, price, place and promotion factors
affects snack buying decisions of employees in Wellgrow industrial estate are not different. The
factor that most affect to the decisions is price. The product, place and promotion are second,
third and last affects to the decisions respectively.

In the comparative of personal factors to the decisions found that: in the product factor
the decision buying is affected by age, in the price factor the decision buying is affected by
education, in the place factor the decision buying is affected by sex and status and in the

promotion factor the decision buying is affected by sex.
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