UNAAED

¥olnsams  : msfinumgdnssudus Inadndasasvninarsiivveany Inoluwa
ATANKUMIUAS

e o L) L)

e : wangnIa flandaem

T163235

qmjwmwmn1s?ﬁ'mv‘%aﬁnmv‘l’ﬂuﬂﬁmv,’g’u?'fnﬂﬁnﬂaaﬂﬁ'umnmsﬁy"lumm
NIUNHUNIUAS uamﬁmﬂ‘s‘umﬁuufmmmnvimzwinﬂw‘n"uﬁ'numzdauuﬂﬂnﬁ’u WOANTIY
msﬁﬂt‘?u'li:=‘§aﬁnﬂaeﬂﬁu'n1nmiﬁuvaqéu?'fnﬂ'luwnniqmwunmﬂs uazifsuiisunay
uansnsenInedednvuzdyanady virunAvesdus Inadmlasafsninmsiyluiva
nyammumuns Tasfudoyanuuasuomludradouiuiny 89 nqumay w2544 nngfie
Anlasadsnnmsiyluvangamwumunas  $wau 400, 510 quiBENLUY TAIA1(Quota
sampling) SEYAROULLLTBUMIUVAZAIN SnreiFnssandae m¥evaz mlyduavada
danudouanasgu tazRgmAg A aBANATOY Kruskal Wallis Test o1 ¥uATIN

s ] 1 4
iolufeuas 95 Taelinans3suagy 14 dail

dusTnndnasaduninansis luwnnganmamiuns dlngifumends  ergsznig
ay v |a t a o a ' @ A ' a o '
25-34 U msfmnszduilSyged dszneverdwidemsdauda wie sguordniudie wu
ninuuSinTeminansgiamde dunsounirvnadnfelisnuansnlunsounds 14

au ﬁiw'lﬁﬂu'uamnﬂu“luﬂstmﬂ%"’nimﬁauodszm’n 15,001-30,000 UM

a 4 a 4 1ot o o o o ' v _a '
noAnssuMIgevesdus lan e hildnlaoasunnasRuiidesmsde midadule iy
d - J ] J L4 LY - = A § .4 ~ :‘,
ninaYuLosIN 2 uuY A dodinmlasadunnasRusTABuUNY (Condition 1) uazderinwiiaty

1 lilvimlasafovina1sRuuny (Condition I1)

erundvedus Inafinawdane lewin AoNIUNNMINNMISAaIAYeIgI ARl aeasy

vnasiydunTomnsiusesqumm, Munadequnin, Aumsyaledus Ina unslivrundn

fanole dosn uaz Ao mfisimieinyasasuoinais iy



(v)

N
T163235
a @ a dy 9 a = o 9 a a
waAnssumsaaduladovesdus Inalinameinszdumsanuivesduilon uasszay
510185 mveenulunseunivesfus Inadainon
¥ ]
wennninauaivesdus Tnanfineanumemismsaniaveagsie Inaueinszay

=2 3 & [ o 3 o § A
msfinyveuilnn uazszaueidsnvesnulunsounivedus Innsdeinon



(n)

ABSTRACT

Title : Consumer Behavior toward Pesticide-free Vegetable in Bangkok; Thailand

Author : Supawadee Pattweekongka
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The research aims to study the attitude of the consumers of the pesticide-free vegetables and
comparing behavioral interaction between the personal factors and the behavior on the decision to
buy the pesticide-free vegetables of the consumers in Bangkok metropolitan area. The research
questionnaires data were collected during March-May, 2001 from 400 consumers of the pesticide-
free vegetables who live in Bangkok. Descriptive statistics in terms of percentage, mean, standard
deviations and proof of the hypothesis by the statistical Chi-square with the confidence level at 95%.
The results have shown a relatively the behavior to make the decision to buy pesticide-free vegetables
of the consumers in Bangkok Metropolis mostly preferred to purchase of other pesticide-free
vegetables to replace the wanted pesticide-free vegetables. Tf;e compensation by decision to buy
vegetables not stating pesticide-free vegetables depends on age, level of education and occupation.
The education level factor and the total income of the family factor influence on the attitude of the

consumers on the attempt of the pesticide-free vegetables business marketing,




