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°Surishi Sood, Tiffany Menard and Kim Witte, “The Theory Behind

Entertainment-Education,” in Entertainment-Education and Social Change : History,

Research, and Practice (New Jersey: Lawrence Erlbaum Associates, Inc., 2004),

pp.117-118.

*U35 antlnnuudt alsua, uasdelud desdspnlud, 1. 287-298.

"Albert Bandura, Social Learning Theory, fnanale ﬁﬂ\‘uﬁmﬁ’u, Uu. 291.
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8 . . . .
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® William Stephenson, The Play Theory of Mass Communication (Chicago:
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