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(1) ADAIATIEHITINTTOUUN (Descriptive  Statistics)  1Waldlun1suaniadnaud
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(2) anmLAsIZTIaYNL (Inferential Analysis) iNaldlun1smaaauannFAgunsens
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2.1 ANANAABLANNULANAINTBIANAAY (Independent Sample ttest) iNaAnE1DeTlast
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22 anAn1saATsiANLUUTIUILLNNALY  (One-way ANOVA) iiaAnm1tlads
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2.3 anANIIIATIZNANULSUTINULLABINIS (Two-way ANOVA) WWaANEIKANIsnL
9% (Interaction effect) ansifadtnisfiUfjduiusiugnéuazilszaunisninisinaulusuinis
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