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MAETAVEE PEECHAPAT: CREDIBILITY OF “TWITTER" SOCIAL MEDIA AND

MAINSTREAM MEDIA. ADVISOR: ASST.PROF. KITTI GUNPAI Ph.D., 239 pp.

247789

The main objective ol this qualitalive research is lo analysis the credibility of
the social talk on “lwitter” social media, to compare the difference of credibility
between the presentlation of social slories on “twilter” social media and lhe
mainstream media and to analyze the user's motivation of presenting and passing
along stories on “Twilter” social media. The methodology ol this research includes

content analysis and In-depth Interview.

What found from the result of this research are the social’s talk presented
and passed along in “Twiller” social media has low credibilily. This i1s because the
users present and pass along the "news” contenl rapidly with lack of accuracy
checking belore he presenlation. The credibilily comes from how users rely on
expertise of the reporler, and users are closed o the source. Evidences and user's
emotion are also components of the credibility. Presentation of social's stories in
mainstream media has more credibility than “Twiller” social media. However, the
Twitler's users have opinion thal both mainstream media and Twitler have quite same
credibility, as all of them compele on how fast they can deliver the content which
lead to less accuracy checking. The motivations ol presenting and passing along
contents in “Twitler” social media arc needs ol success, power, aggression,

friendship, clc.
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