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Research : Development of Leesor Cultural Tourism Business, Phetchabun Province

Abstract

This research was the participation research. The purpose of the research were to 1) study
the contest and capacity of Leesor hill tribe, Phetchabun Province in making Cultural Tourism business.
2) develop human resource (Local peple) in community to have Knowledge and capacity in managing
Cultural Tourism business 3) get the way to develop the Cultural Tourism business in Ban Phetdum
Community.The samples is in researce consisted of 30 local people,10 community leaders who live in
Ban Phetdum and have knowledge about custom, Cultural way of life and local wisdom of Ban Phetdum
Community and 10 representatives of public and private organization in and out of Ban Phetdum. Data
was collected by observation, interview and focus group discussion. Content analysis technique was used
for analyze data

The result of this research found that Ban Phetdum locates on the range of high hills above
The sea 1200 meters. In the reserved forest near Thung Salang Luang National Park where military 3
provided .Most of hill tribe groups are Lee Sor and the few are moosur, Yao,and Hmong ,they can keep
their hill tribe culture and way of life which appear on the hand made products .

The development of Lisu cultural tourism found that community specified 3 model of
community enterprise:1) government and community cooperation 2) community network cooperation and
3) government, network and community cooperation. They prepared selling area in the market and the

walking street. They set a business network with Lao Lue, Lao Neng and Social Development Center 38.
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