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“Urban renewal of Phrakhanong market area” is the research about the physical character
that have impact to survivorship of Phrakhanong market area among the changing of urban and
lifestyle. The physical character is analyzed from the factor, the element, and the trend of commercial

district.

From the research, the conceptual framework is the condition of market area, the diversity of
activities, the flexibility of space use, the density of commercial activities, and the accessible, and
the physical characters of markets in the future, show the character of “the third place”, relaxation

and interaction, and the sense of place in 3 characteristic: physical reality, activity, and meaning.

From the conceptual framework, the objective, the Phrakhanong’s surrounding and the role
of Phrakhanong in the future, the vision of the urban renewal of Phrakhanong market area is the
pedestrian mall and transportation node that has the characters of “the third place” and the sense of
place, and the method of urban renewal is redevelopment in the issue of transportation, mass, open

public space, use, image of the city, and the sense of place.





