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ABSTRACT TE163714

Since the economic crisis in 1997, a lot of business establishments have closed. This has
been the trend, especially during the critical years of 1997- 2001. This reality has made the
business or organization, both in the government and private sectors, review their structure and
make the adjustments necessary to increase their management competency and efficiency; and to
be able to compete well in their respective businesses.

The objective of this study is to analyze the 13 factors and to understand the factors
whicl}_create the ability to compete in the steel manufacturing business. The data were collected
by c;)nducting a survey to a total of 406 respondents, all of whom are management employees,
from all levels, in steel manufacturing business.

The survey- questionnaire consists of multiple choice questions broken down in 2 parts;
Part] for Personal Data and Part 2 for the comments to the factors that create the ability to
compete in the business. The statistical analysis methods the result from questionnaires would be
analyzed via SPSS For windows (Statistical Package for the social science for Window).
Descriptive statistic for personal data in this study are percentage, average and standard deviation
at a reliability level of .95 and the factors which create the ability to compete in the steel
manufacturing business is analyzed via multiple regression analysis.

The mains finding of the study are as follows:

1. The results of the study revealed that, the perceptions of the management employees,
in all levels, to the 13 factors for the ability to compete show that the competitive
ability of steel manufacturing business are in the higher level

2. In regard to the result of the study of each factor revealed that, Information

Technology is the most important factor which creates the ability to compete, with an

average of 4.27





