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Questionnaire

Research project: Factors Influencing the Online Purchasing through Travel

Website in Thailand

| am studying in Master Degree of Business Economics Program of
Thammasat University and | am conducting a research project. The purpose of this
questionnaire is collecting travel information, consumer behavior and opinion about

online purchasing through Thailand travel website.

All provide data will be used only statistical purposes and will be strictly
kept confidential manner. In addition, the result of this study will improve online service

and tourism climate in the future.

This questionnaire is composed of 5 sections as following:
Section 1 Personal Data
Section 2 Data of Travel Behavior
Section 3 Consumer Behavior about Purchasing through Website
Section 4 Consumer Behavior about Travel Website Use
Section 5 Attitude towards Thai Tourism website’s features and Marketing
Factors
Definition for research
Travel website in Thailand: websites provide travel services such as travel
information (about tourist attraction, restaurant, map etc.) in Thailand, transportation

reservation (airline booking, car rental etc.), hotel reservation, package tour reservation

etc.
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Please check (\/) the following items which correct or suitable to your opinion.

Section 1 Personal Data:

A.1 Nationality

[ European Tourist L] American Tourist

L] Asia Tourist L] Other (SPECify). .. .oveeeeeeecieeee
A.2 Sex

L] Male L] Female
A.3 Age

[ 115-21 years [ 122-30 years [ 131-45 years

[ 145-60 years [ More than 60 years

A.4 Marital Status

LI Single L] Married LI Divorced / Widow

A.5 Education

L] Under graduated L] Bachelor degree or equivalent

| Master degree L] Above master degree

A.6 Occupation
L] Student L] Government officer / Hybrid officer
L] Private company’s employee [ ] Self employed
[ Work as employee L] Retired

L] Unemployed L] Other (SPECITY) ..o,
A.7 Salary before taxes (Include bonus etc.)

[] No Income [ ] Less than 3,000 USD. / month

[ ] 3,001-5,000 USD. / month [] More than 5,000 USD. / month

A.8 Current address
L] Thailand

L]In other country (SPECIfY)........covveveeeeeeeeeieee
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Section 2 Data of Travel Behavior:

B.1 How often do you travel in Thailand?
L] 3 times a year (| twice a year Ll once a year

L] 2-3 times/ year L] 4-5 times/ year L] other (specify)............

B.2 When do you usually make a travel in Thailand? (Check as many as application)

"l Weekend [ ] Vacation
L] High season L] Long weekend
L] Every opportunity L] Other (SPECIfY)....ovveeeeeeeeeeeeeeeeeeee

B.3 With whom are you traveling? (Check as many as application)
L] Alone L] with friends

L] with family L] with tour agencies

B.4 Which way do you use to travel during traveling in Thailand? (Check as many as application)

LBy car L By bus
| By Train [ /By van
| By plane L] Other (SPECITY) ...

B.5 What place in Thailand do you interested in travel? (Check as many as application)
L] Beaches/ Islands L Mountain/ Waterfall/ Forest
L] Historical site/ Temple L] Local culture/ Tradition

L] Other (SPECIfy).....vvovveeee

B.6 What activity you do when you travel in Thailand? (Check as many as application)

L] Rock climbing L] Trekking L] Bird watching

L Mountain biking LI Diving L Whit water rafting/ Canoeing/ Kayaking

L] Fishing L] Sky interpretation L] Sight seeing/ River cruise

| Home stay || Historical site visit [| Local culture/ Tradition sight seeing
L] Golf [ Spaand Healthcare ] Other.....cocoooviieceeeieeee)

B.7 What place do you stay when you travel in Thailand? (Check as many as application)
| Hotel L] Guesthouse L] Bungalow/ Resort

[ Home stay L] Tent L] National park accommodation



175

Section 3 Consumer Behavior about Purchasing through Website :

C.1 Where do you usually use internet? (Choose only 1 answer)

L] Home L] School/ Campus L] Office

[ ] Internet Café (] Mobile phone L] Other (SPECIfY)......cvveeeeeeee.

C.2 How often do you use internet per week?
L] Less than 1 time []1-2 times

[]3-4 times [ ] More than 5 times

C.3 How long do you use internet per day?
[ | Less than 1 hour L11-2hours

[]13—4 hours [ ] More than 4 hours

C.4 What time do you usually use internet? (Choose only 1 answer)

L] In the morning (06.00 a.m. -12.00 a.m.) LI In the afternoon (12.00 a.m. — 05.00 p.m.)

[ |In the evening (05.00 p.m. — 11.00 p.m.) [_| At night (11.00 p.m. - 06.00 a.m.)

C.5 Have you ever purchased goods or service through internet (website)?
L] Yes (Answer next question)
[ ] No (Go to Section 4)

C.6 Which goods or service have you purchased or reserved through internet (website)?

(Check as many as application)
LI Travel service: Airline ticket, Hotel reservation and Tour reservation
| Vehicles, Parts and Accessories
L] High technology product: Computer, Software
[ ] Home decoration, Utensil
] Clothing, Ornaments, Cosmetics
L] Gift, Flower
| Education product: Book, Training course
L] Information product: Newspaper, Magazine, Databases
L] Healthy product: Medicine
L] Entertainment product: Music, Movie
L] Banking service: Utilities payment, Transfer
| Home delivery: Pizza Hut, KFC

L] Other (SPecify)..cccveeieiiiicicenn,



176

Section 4 Consumer Behavior about Travel Website Use:

D.1 Have you ever used Travel website in Thailand? (Website that give you Thailand tourism

information, offer package tour in Thailand, service hotel reservation in Thailand etc.)

[]vYes [ ] No (Go to Section 5)

D.2 Which service have you used through Travel website in Thailand?

(Check as many as application)

| Tour reservation L] Check detail of package tour
L] Hotel reservation L] Airline booking

"] Train reservation "l Car rental

[ Travel information [| Search for restaurant

|| Check transportation schedule [ Check the route
L] Other(SPeCify).....oooveeeeeeeeeeeeeee

D.3 Have you ever use online booking/purchasing airline ticket, hotel and accommodations, tourist

place ticket, package tour or other travel services through Travel website in Thailand?

[]vYes [ I No (Go to D.6)
D.4 What is the reason that make you use online booking/purchasing services from Travel website
in Thailand? (Choose only 1 answer)

[l Want to make online purchasing trial

|| Spend short time and process

L] Online buying is the way for new generation, it's modern

] Easy to compare price from many providers (or website)

L] Other (SPECITY)...vveeeeeeeeeeeeeeeee

D.5 What Travel website in Thailand did you reserve or buy travel service from? (Please specify

their domain name such as hotelthailand.com, allresortthailand.com, airasia.com etc.)

B (Goto D.7)
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D.6 What is the reason that makes you never use online booking/purchasing services from Travel

website in Thailand? (Check as many as application)
L] Do not interested in booking or purchasing travel services through website
LI Do not know the website that provides online booking or purchasing for travel services
|| Dissatisfy with the service provider such as
L] Not interesting products and services
L] More expensive compared to other purchasing methods
[ Unable to adjust/customize the travel program
] Complicated procedure/ inconvenient
L] Do not rely on the security of internet network
L] Do not trust the service provider regarding product delivery after payment

' Do not have a credit card
D.7 How do you know the Travel website in Thailand, online booking/purchasing website? (Check

as many as application)
L] From Friends or relatives
| From travel agency
L] Offline media such as TV program, radio, advertising or article on the newspaper,
magazine, leaflet, advertising billboard and etc
L] Book directory
L] Search engine website such as google.com, yahoo.com
L] Directory website such as sanook.com
| Website banner

"] Link from other websites
D.8 In your opinion, what are the main concerns of booking/purchasing travel services though

website (e-commerce) in Thailand? (Check as many as application)
L Difficulty of searching website or information request
L] Delay of communication such time consuming on picture loading
] Inadequate website information and development
[ Unreliable information such as accommodation rate
[ lllustrate in only 2 languages; English and Thai
] Complicated and too many procedures
L] Do not trust the payment system
L] Uncertainty of service obtain

[ ] Do not have a credit card L] Other (SPECITY) ...
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Section 5 Attitude towards Thai Tourism website’s features and Marketing Factors

Please rank the importance of Tourism web site features and Marketing factors that
affect on purchasing decision services through website. Please check (\/) the only one item

that represents your attitude.

E.1 When you have to book/purchase services online from Travel website in Thailand, how can

these website features affect on your purchasing decision?

Importance of web site content

Web site content Most Quite Moderate Less

important | Important | Important | important

Not

important

Information on Tourist Attraction

Map/ Route

Souvenir shop/ Restaurant

Festival Calendar

Activity information

History information/ Biography of famous person

Guide book, Travel tips

Local tradition/Culture

Weather report

Information of related department

Link to other related website

Link to other service provides

Chat room/Bulletin Board

Newsletter

Multiple language display
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E.2 How can these information make you trusty and reliable on these websites when you have to

book/purchase services online from Travel website in Thailand.

Trustworthy and Reliability

Information Most Quite Moderate Less Not
important | Important | Important | important | important
lllustrate company name and official trademark
lllustrate company and contact information
Existing and Accessibility of Service
provider/contact person
Company license issued by the government or
private association
Clarify the policy of customer’s profile confidential
and the website security
Well define service procedure
Fame/ Awards/ Prizes received
Provide commend or feedback from well-known
customers
E.3 When you have to book/purchase services online from Travel website in Thailand, how do you
think which payment system should be and affect on your purchasing decision?
Importance of payment system
Payment System Most Quite Moderate Less Not
important | Important | Important | important | important

Clear steps of payment

lllustrate clear condition of purchasing, payment,
refund in case of service cancellation and

guarantee

Online payment such as credit card and debit card

Offline payment such as cheque and transfer

Payment via mobile phone

Provide Invoice and Voucher for online booking

customers

Recognized Payment Gate Way
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E.4 When you have to book/purchase services online from Travel website in Thailand, how can

these Marketing Factors affect on your purchasing decision?

Importance of Marketing factors

Marketing factors Most Quite Moderate Less Not

important | Important | Important | important | important

Product

Provide variety of services such as accommodation,

tour package and transportation within the website

Provide specific service such as either only

accommodation or tour package

Clear information of product and service

The travel program can be design by customer

(Customized package)

Information is editable and savable when do not

immediately purchase

Room booking or purchasing guarantee

Real time confirmation and immediately provide the

e-ticket

Updated pictures and products

Currency converter service

Price

Accurate and Complete price information

Cheaper than other service providers

Provide price comparison with other providers

Credit offered for purchasing

Make payment when received service

Distribution Channel (Website Format)

Search Engine

Using the booking & purchasing basket system

Using booking and order form

Website has a nice design and unique

Convenient and easy to use website is design

Provide website instruction

Speed of information download from the website

Easiness to find website
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Marketing factors

Importance of Marketing factors

Most

important

Quite

Important

Moderate

Important

Less

important

Not

important

Promotion

Special deals or Last minute special deals

Privilege for registered member

Offer free gift

Sales promotion such as redeem point for rewards

Service

Real-time booking and confirmation

Telephone service for booking and further

information

One stop service

Tracking service for booking status and contact

person

Travel advisor service

Life chat service or Question can be response

through e-mail

Multi-languages support

Frequently asked questions (FAQ)

E.5 In your opinion, what other factors (beside above factors) affect on your purchasing decision

through Travel website in Thailand.

Please return this questionnaire to patch_rat@yahoo.com

- Thank you for your cooperation -




