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ABSTRACT TE165146

This research investigates guideline for corporate identity and interior environmental
design of PTT Public Company Limited (Head Quarter). The Purposes of this research are
1) To study identity of the Company(PTT) 2) To study image perception and customer
behavior 3) To compare between the different types of competitive environment 4) To
suggest guideline for physical environmental design, which suitable for the studying
company(PTT).

All research method have been carried out as'follows

1. To study corporation information of PTT

1.1 Searching the information of PTT form web-site www.pttplc.com . The
information is include of history-background, general marketing policies, and
organizing structure of the company.

1.2 Interview with executive civil engineer of PTT for getting the information about
floor-plan of PTT-Building, structure of organizing system of the company, and
problem about the Building and building users.

1.3 Observation of environmental interior design and behavior of staff in the
company.

2. To search for customer information
2.1 Gather basic customer information such as behavior and attitude. By using 60

questionnaire samples.
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2.2 Find image of PTT form customer by using keyword “ friendly Leadership” for
asking them, how do they feel about this keyword.

2.3 Research the rank of favorite gas station form the customers in moment by
using 60 questionnaire samples. Search the most favorite gas station and gas
company and find factors, which make the customer like the chosen gas
station.

3. To study identity information of other competitive companies such. As Shell, Caltex,

Bangchak, for comparison with PTT.

From all of research process it has been found, that PTT is the most strongest and

biggest fuel company in Southeast Asia Pacific. So, under this words “ He leader of

energies in Southeast Asia Pacific, who gives the best things for his country and

Thai people” Itis perceptible and understandable as description to identity of PTT.

In conclusion, the guideline for interior environment design is transforming comporate
identity by using a theme design. The first step is creating a keyword “friendly leadership”,
then use this keyword for creating " Concept Design” . The created concept design of this
research is " The leader of energies from new sources”. After that theme of interior was
created by concept design. The theme of interior design is “ Space Station”. So the
atmosphere in PTT- Building will be like in space station, in which it is full of new energy

sources and high technology equipments, and where man can find Thai-fiendship.





