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Abstract

This research has aimed to study the effectiveness of interpersonal
communication in reaching the target group and has used one of dtac’s services “Jai
Dee Plae Hai” service as the case study. Jai Dee Plae Hai service has been introduced
to the taxi drivers in Bangkok, its target group, by using interpersonal communication
method.

This research is a qualitative research, using survey method, examining 397
respondents who are taxi drivers and dtac mobile phone users at the same time. The
descriptive statistics used in this research consist of percentage and mean. The
inferential statistics used in this research are chi-square and Pearson’s Product Moment
Correlation.

The objectives of the research are to study awareness and understanding in
the service, to study satisfaction of the respondents towards interpersonal
communication used in introducing the service and to study the service’s usage and
usage trend in the future of the target group.

The research results show that:

1. Most of the respondents are male, aged between 41-45 years old, had
primary education and incomes between 10,001-15,000 baht

2. Most of the respondents are aware of Jai Dee Plae Hai logo and
sunshade, amounting to 99%. Also, most of them, or 79.6%, know this service from Jai
Dee Plae Hai staff

3. Most of the respondents have a high level of service understanding. The
part that they understand most is that Jai Dee Plae Hai service is for dtac mobile phone
users only, amounting to 99.7%, followed by the service is translation service, amounting
to 99%

4. The respondents have a high satisfaction level towards the staff. They
are satisfied most in term of the politeness and courtesy of the staff, and that the staffs

are able to answer all their questions, and the location is suitable to perform activity.



5. The respondents who have used the service before amount to 40.3%
and in this group, those who will continue using the service amount to 91.3%. On the
other hand, the respondents who have not used the service before amount to 59.7% and
in this group, those who will use the service in the future amount to 86.5%.

6. The respondents who want to include other languages to be translated in
the service amount to 43.3%. The languages most preferred are Japanese, Chinese and
French

7. From the first hypothesis testing, it is found that the awareness of the
respondents towards Jai Dee Plae Hai service from interpersonal communication has no
relationship with the service’s usage

8. From the second hypothesis testing, it is found that the understanding of
the respondents towards Jai Dee Plae Hai service from interpersonal communication
has no relationship with the service’s usage

9. From the last hypothesis testing, it is found that the satisfaction of the
respondents towards interpersonal communication has relationship with the service’s
usage

In this case, the effectiveness can be measured from the target group’s
awareness and understanding towards Jai Dee Pla Hai service. It is found that the level
of awareness and understanding is in high level and the respondents also are satisfied
with the staffs who can be compared with interpersonal medium. Moreover, the trend of
usage is increasing since the respondents, when asked, will use the service in the
future. This can be seen that the interpersonal communication that DTAC has used for
Jai Dee Plae Hai promotion is highly effective even though hypothesis results show that

the awareness and understanding have no relationship with the respondents’ usage.



