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This research aims to analyze V. Vajiramedhi's use of mass media and the rhetorical methods
in conveying his Buddhist dharma teaching in mass media. The study will also examine his audiences’
responses to these use and methods. The research employs qualitative methods with textual analysis of
48 samples of the printed media, 60 samples of television programs, 30 samples of radio programs and
in-depth interviews comprising those of V. Vajiramedhi, the production teams, and the 30 audiences. The
results show that V. Vajiramedhi employs four main types of mass media in conveying his Buddhist
dharma teachings: printed media, television, radio and new media. The process which he adopts in
delivering his teaching to public audiences begins when the mass media, which determine current social
agendas and issues, allow him to utilize their space. V. Vajiramedhi adopts such channels, through
which he presents the teaching that he designs in response to those social agendas and issues,
resulting in the presence of Buddhist dharma in the mass media. With regards to his communication
strategies and strategies message design; he employs analyses of his audiences and of the nature of
the mass media or media plan. His emphasis is on giving practical dharma lessons and considering an

appropriate time and situation for when each of these lessons should be presented to the public.

The results reveal that V. Vajiramedhi employs a number of rhetorical devices, such as
assonances, alliterations, repetition of words and phrases, synonymous and self-coined compounds,
foreign words, idioms, and rhetorical questions. He also makes use of figures of speech such as similes,
metaphors, personifications and paradoxes. He utilizes a number of persuasive appeals: warmth
appeals, humor appeals, and emotional appeal, ego appeal, music appeal and star appeal Moreover, it
is found that V. Vajiramedhi develops a strategic message design that involves the use of elaborate and
beautiful language and rhetoric. His strategic message planning includes selecting the aspects of
contents and language of his dharma teaching that are able to impress the audiences profoundly and
correspond to the types‘ of mass media he employs in presenting the teaching. The results also show
that while some audiences have positive attitudes towards V. Vajiramedhi, his messages, and the mass

media, others have negative attitudes towards his messages and the mass media.

Department :.. Mass Communication

Field of Study :.. Mass Communication

Academic Year : 2010
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