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PANATTIPA JONGYINGSIRI: THE LOGIC OF CONSUMPTION AND DECODING OF
CONDIMENT PRODUCTS IN TELEVISION COMMERCIALS. ADVISOR:
ASSO.PROF.KANJANA KAEWTHEP,PH.D. , 274 pp.
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This research aims to study on the Logic of consumption and Decoding of
Condiment product in Television commercials. The objectives of the study as follow:
Firstly: To analyze the logic of consumption of the condiment products in television
commercials. Secondly: To study the reader's sign perception of the condiment
products in television commercials.Methodology in this research based on the
qualitative approach content analysis Denotative and Connotative meanings including
the logic of consumption were to broadcast during 1-30 September 2010 and to focus
group which have the same status with the concept “The logic of consumption
Semiologys and Decoding” as conceptual framework for data analysis.The findings
show that:

1. The advertising of condiment which is currently broadcasting use the code for
Connotative meaning. According to the analysis of the logic of consumption , found that
The functional logic of use value was replaced by The logic of sign value. And
noticeably a logic of symbolic exchange plays a role in the advertising of condiment.
Due to the condiment products are inexpensive, the economic logic of exchange value

is a rare in this type of product

2. According to the reader find that most reader are be able to perceive the
Denotative meaning of the whole advertising in the same direction. Besides, with the
difference experience of each reader and the nature of advertising with has short
presentation time ,it influence on the sign perception in Connotative meaning of the

advertising.

Field of Study : __Mass Communication Advisor’s Signature ___! K“ﬂj es—~
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