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Abstract TE 165578

The objectives of this thesis were to study the history, productions, products and texture
style of Chantaboon Mat. To Design about Beautiful Modern and Suitable for Use in
Consumer. and through a case study in interviews, observations, review literature and
Questionnaire for research and Design 3 pattern in texture style of Chantaboon Mat. Then,
the pattern applied compare to summary, which the most satisfied of consumers.

This thesis was specify 2 Sampling groups. There were populations of 7 leader Mat
weavers Group in OTOP, And 397 Sample who sold and interested in Chantaboon mat
Product in Chantaburi Province by accidental sampling and tool of this research used interview,
questionnaire in rating scale. A statistic of this research are percentage, frequency, mean,
standard deviation, Nonparametric Method (Friedman Test and Willcoxon Signed Rank
Test).

The result of a consumer satisfied to 3 texture style of new pattern is find out that
every design of them haven’t difference satisfied average from statistic 0.05. The most
beauty is geometry style, the most modern is geometry nature style, and the most suitable to

use is nature style.





