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ABSTRACT TE 165580

This research aims to find identity for interior environmental design guidelines at
American University Alumni Language Center (AUA Language Center, central office at
Rajdamri Road). The study objectives are:

1) To find the present identity of the AUA organization

2) To conclude the suitable image which supports the identity of the AUA
Language Center organization

3) To study users’ spatial behaviour in the AUA Language Center

4) To recommend interior environmental design guidelines which convey the

image of the AUA Language Center Organization

The study scope includes economic factor and other existing factors that
influence on the organization management, the organization policy and physical
environment within the site that influence over the organization identity which are the
entrance hall, classrooms, waiting spaces, the library, the conference hall, office rooms,
service spaces and the canteen. Furthermore, the image perception of users and
service provider is analyzed. In addition, the research considers case studies of
Language centers which have a resemble organizational management style which are
the British council Language center and the Alliance Frangaise Language Center,
Bangkok

The Research Methodology begins with a study of secondary data, which
acquired from literature reviews, was used as a base data to draw a study scope. Then,
primary data was collected by working on field study. The field study tools are

1) Observational technique; physical information, building users’ behaviour, and

a relation between building users and physical environment were recorded and
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2) Interview technique has 2 types which are:

- Personal interviews of the Chief Executive of Organization and
Administrative officers about policies, visions, objectives, administration methods and the
image of organization

- Personal interviews of the users about attitudes and suggestions of
environment within the AUA.

3) Questionnaire technique has 3 sets; 110 questionnaires for inquiring about
the users’ aftitude toward organizational identity, 100 questionnaires for inquiring the
users’ perception of identity and interior environmental improvement, and questionnaires
for surveying the service providers’ opinion toward an improvement of efficient interior
space usage at AUA Language Center.

The case studies compare different and distinctive characters of each Language
Institute in different ways. In addition, the study of the relationship between physical
interior environments and the image presentation of organizational identity is conducted
for comparing the perception of organizational image and identity.

The analysis and the conclusion of data are presented by summarizing identity
and image which convey the organizational identity. Then, the image is used as
guidelines for finding a design feature which consist of keyword, design concept, and
theme.

From the analysis of organization, users, and the comparison of Language
institutes can conclude the identity of the AUA organizational identity as a famous and
reliable language Institute, useful and practical lessons, flexible class timetables that
suits students’ need, a non-profit organization (study fee is inexpensive), and the better
school ambience.

From the analysis of the users’ image perception was compared with the image
of the institute organization found that the users expect a renowned language institute
that has long establishment, various class levels, integration of american cultrue and
educated information technology information

The guidelines for interior environmental design are a method of analysis and
synthesis of abstract organizational image into tangible physical environmental
composition such as space and interior ambience. First step is a keyword discovery
“University of English Language” and followed by a design concept which is “freedom of
communication and connecting between Architecture”. Lastly, the design theme is
“‘Communicative Campus” which comprises of a sub-theme” Conversation Club,

Business
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Seminar, Language Workshop and English Laboratory” which are divided by the class
types of the school. All of these ideas are integrated into project details of space and
ambience in interior environmental design.

The site plan design concept of the American Universities was applied to the
interior site plan and furniture plan design for the classrooms and the sub-theme such
as spatial érrangement of laboratory or workshop room. The usage of modern materials
creates the sparse and clear ambience of the building. So the atmosphere of the AUA

language center will demonstrate the feeling of the modern americanl university.





