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This research which is creative research was conducted with quantitative method using questionnaire to
collect the data and qualitative method using focus group and depth interview to interview the elderly and television
producer. The sample consisted of 40 elders who were middie class and lived in Bangkok area, aged from 60 years
old.The objectives of this study were (1) To create the television program offer aesthetic activities to promote well-
being for the elderly (2)to study the elders'attitude, and satisfaction towards television program offer aesthetic

activities to promote well-being for the elderly.

It is found that the production process of a television program offer aesthetic activities to promote well-
being for the elderly fell into three stages. Firstly, the pre-production stage showed that the eiderly wanted to watch
entertainment program which offered content in healthy behavior and tourism.Secondly, the production process
followed the findings from the earlier stage. The content therefore included the tourist attraction that suitable for the
elderly and easy to go, as well as the knowledge of the physical and mental health. The program format started with
introducing interesting place, and followed by interview guest. Two pilot programs interviewed “Patravad iMejudhon”
and “Kwanjit Sriprajan”. The program name was “Roueyai Huajaisin". Finally, the post-production stage included the
editing and dubbing which emphasis on the clarity of narration. text and map for the elderly. The study showed that
the elderly who walched two pilot programs presenting aesthetic activities to promote well-being for the elderly
reported the good attitude and high satisfaction towards the program. It is found that the elderly was inspired to take
care of their physical and mental health from “Kru Lek Patravad iMejuchon™ episode. The elderly however enjoyed

watching “Mae Kwan Jit" episode. The master of ceremonies received the highest satisfaction from both episodes
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