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ABSTRACT TE 166367

The purposes of this study were to study the design guidelines of gift packaging,
development of gift packaging, assessed the usage and marketing efficiency of gift
packaging design for the Snake-head fish processed products from Singburi province.

The samples of this study were 50 tourists and 50 local peoples who wanted to
buy the Snake-head fish processed products from Singburi province. The data were
collected through the questionnaires on target groub requirements, the reliability of
questionnaires were .854 analyze by percent, mean, mode and the questionnaires on the
assessment of the usage and marketing efficiency for the gift packaging design alternatives
process and the assessment with the original package process, the reliability of
questionnaires were .839 and .844 respectively analyze by percent, mean and dependent
sample t-test were used for hypothesis testing.

The findings were as foliows :

1. Packaging design alternative 1 is suitable for giving to a master, alternative 2 is
suitable for giving to a relative and alternative 3 is suitable for giving to family.

2. The target groups selected package design aiternative 3.

3. The target groups were satisfy the new package more than the original
package in every ways of usage and marketing benefits at 0.05 significant level. The
Ouyers satisfy the new package more than the original package in almost every ways of
USage and marketing benefits except the environmental friendly image. The result of the
Compression strength test and the vibration resistance test proved that the new package is

more efficiency than the original package.



