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ABSTRACT
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This thesis is to study about the corporate identity and physical environment design of
the health center and spa of the lower southern part in consistent with the perception of middle
class eamners. The purposes of the study are 1) to study the business operation of the health center
and spa and its marketing opportunity in the lower southern part, 2) to study the attitude of the
target group to the image of the health center and spa, 3) to indicate a pattern of its service and
corporate image for the middle class earners in the lower southemn part, 4) to offer the interior
design concept that will create the corporate identity and refer to the corporate image of the health
center and spa for the middle class eamers in lower southern part. Research methodology
procedures divided in to 2 parts as follows:

LBasic information study and analysis procedures

L.1Study concept and business pattern of the health center and spa .The study has been conducted
from the literature review such as history, definition, advantage, type, maintenance and treatment
method, organization, idea of design, positioning concept, strategic management and market
planning, rela_tiqn between an interior architecture element and relaxation, Psychology of hue,
specific characteristic of vernacular design

1.2 Study and analyze an attitude of the sample group of target consumers

To conclude the image of the health center and spa in lower southern part

1)Consumption behavior information and attitude to the decision of consuming service of
the target group by quantitative study and distribution of 100 copies of questionnaire. An outcome

will indicate the pattern of facility supply.
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2)Attitude information of the target group to the image of the organization under the
topic of type of facility, value given to the organization, service, and atmosphere in the
organization will be applied by using quantitative study with 20 different sets of questionnaire to
be gathered with the first set of questionnaire to define the image of the organization as
fundamental to find the corporate identity on its internal environment.

1.3 Study the marketing feasibility; conducted by using information from literature review such as
marketing information, strategy formulation, influent factors to the decision to use service. This
information is supplement to the project programming.

Create conceptual design of the corporate identity and the environment in the
organization. As the result of its analysis and conclusion on the decision whether to use service is
found that three weaknesses are redundancy, inaccurate outcome, and too long period of using
service. Therefore the image lower south health center and spa is designated as follows:

1)Main target user is a group of local middle-class users to explore a new target group of

this business and minor group is forei gn tourists from Malaysia and Singapore.

2)Facility pattern: the variety of facilities combined between medical spa and club spa in

a form of health and entertainment creates an attraction to use the service here with satisfaction
as if time goes so fast. Therefore spending too much time with the service is eased by active
activity which enables more users to learn the passive activity.

3)The health center and spa is the place where activities among family members, friends,

or love ones are able to take place to create the value added to the image of the organization and
to eliminate the inaccurate outcome

4)Lovely and nice service shall be provided to build a new society where people can

become part of it regardless of price reduction promotion and to eliminate the perception of cost
redundancy.

5)The fresh and natural atmosphere with a sense of local contemporary style is created.
2.Design Process

With all above composition, the organization image is concluded as follows: Qutside

image “The rejuvenate together time with the one who love”, Inside image “Fresh by close to
nature in tune with local contemporary style, and the key word of design as cool breeze used in
conceptual design as blow, fresh, and easy to compose in the interior element of which its

identity refers to air blow, freshness, and simplicity or easy with master plan and interior design
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especially for health care spa. The above concept creates the corporate identity on atmosphere,

name, and logo of the project.



