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1) Who is being satisfied? (Customer groups)

v
%

ngugnAtiuNgaad Movie Delivery ABNGNALTINNNUENUFINATINEANNNIINN

P ' - Ao
Pre-Survey (@?’]ﬂﬂﬁL@ﬂ@iuﬂ"lﬂNu’)ﬂ q) ‘W‘Ll"J']u’ﬂﬂLﬁuﬂqqﬂﬂqWﬂumﬂuﬂﬁzLLﬂWN

¥

s umanailaqiiuudo ngugnAtaula@ends NWauASUBNNITILA NINRIWATUY

a

o o

PO =< 9 ' g ¥ a o Ay > \ o ' Iy
&N sﬁ?ﬁmqﬂj sﬁﬂﬁ‘ﬁuL‘ﬁ’]ﬂ@“]‘UHﬂ\‘]NIMU?ﬂq?u@ﬂ V?@?qqu@ﬁiﬂ@ﬂUﬂQNQﬂﬂq

' a

o o vas . e . v d s iy
HasannngugnAnldinandaulunyeguiinunnianu asliazaantinnazimunigldnFu

[



v
% 1%

Uszarmnldanilu el Wasann tlyunnisasasimads nnsldinaansnuinndiu
4

2) What is being satisfied? (Customer needs)
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Offers product to only one Offers product to many
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