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Contemporary Issues @
in International Business Management*

S

Dr. wort Baimai

Lecturer of Departrient Management

Faculty of Business Administra\ida. Maejo University

ABSTRACT @
he main objective of this article is to introduce conte (jpOrary#/issues to keep pace with

changing business environment and to identify new re h sé&rams in international business

management. International business is a field of study that has evolved over time and is

considered as one of the most important suk(j¢ or students majoring in business

administration. International business’s evolution and t ss of knowledge can be recognized
from contents embedded in textbooks as well as rgxh icles. This study uses content analysis
technique to examine the extent to which these acatdemic’outlets cover various components of the

common body of knowledge in this field. Tlts show that international business is an

interdisciplinary subject. Moreover, the analysis atsoorevealed that classical trade theories have been
the foundation of international business sin ostgof the selected materials has repeatedly mentioned
about these theories. However, as the fi evolves, a number of newly significant phenomena have
been emerged such as international en@ﬁ\\;urship and emerging markets. Thus, the basic foundations
together with the emerging issues iaL for students and entrepreneurs dealing with international

business management.

Keywords: International Busin@agement, Content Analysis
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FuUsyans Kappa' A1 Kappa ihdurmpelani AgaUALADAARBIUYBITOYS 2 nguidesnsIeuiiiou
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Sruaunnvesinedu SMEs ﬁLﬂuﬁii%’ué’ﬁﬂwémﬁuﬁﬂﬁﬁuu'%ﬁm Original Equipment Manufacturer: OEM)

NNANITITINULT Jaduveaniudnsaved SMEs pg#913 w3828 (Coviello, 2006) AITUU ANSESI4

a1 steunuuduliiug dygyalu

v w A A o o= oA 1% & a ] % A )
mmamwuﬁmaLmamaﬂummwaaaN&quamim’ﬂ‘uummﬁmmaa SMEs e dmnsasramiedngtu
inldna1e3s wasUuuvunisiinvunlugandsde nissitndunusiinsianagns (Strategic Alliance) Fsdoidu
nswasuysmoslmivesnsiuiugsisnniduiisnidunalfidansvgeansingsiarenisudedu wazgiioglugsia
= o & oA a < o S e 9 a ) g Y

WeatutuReguls Waswdunsuesiguisiiidumisiinsiaunsadieionaiulalusuian

SmJﬁsLﬁwﬁqﬁgﬂﬂdnﬁqazmm@a\&sﬁmuaﬁuLLasmﬁmmi‘m%"wmﬂiwwﬁiwdwﬂﬁmm (HRM)
o MNEs ﬁﬂsumamiamulﬂé’wmmaﬁmmmﬁa Jaymisesmsianisredausssuisseenly Al

wiinauagluuiianuludrsiundndidesidnnsusudlndduiausssudduy 31nnsiesgiideninuin

wilsdouazaiTvarulng ez gmpdneTnusssuves Hofstede (1980) Wuwan usiliosanvguijves Hofstede

Iasumsiaunuiiieyszanad_as1940 TnslurisusniidfinieTausssuiies 4 6y deumguidenanlagnads

DEININANY LLasﬁm'ﬁU%’

AnenuegesiaLiles uan ﬁaaé’qwudwmﬁé’aLﬁmﬁ’ui’@uuaiiwma%ué’wﬁﬁqLLmﬁmLazmwﬁ‘uaﬂmqmi
Wenlmininfe GL se et al, 2004) Fududnuilmguiiivizedursanuuanaiuasdndnaniiiy

v
| ad o

Tausssulbiduedfin wayhuiiinlignnanisedaniiwns Jadudndsyinunisiiddnwemsianudiladge

infifmsTmusssudududiluegesiewlios Jsioindugaiidinuviaises
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899NN AN YRIRSAUTTTUUULAYITDINUAUULANFA A TULNLDIVBIYARALAALITDYIR IUTTeNaeTuls

WDULEIAITUL AUIRUSTSUAU HRM Turanedid 91nn1581929nu3191393 831 uuunnduduinanun1Inn

mammﬂu RM danaluifisuinsionsnns lnevilaiinan1sufufaufvu (Huselid, 1995; Kotter & Heskett,
1992mdiRaAsnSsuaunTauduninensuywdlulifag 9 wu n15@nw) (Herrmann & Datta, 2005)
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nsEnsuyszaunisalanni1aUseme (Barkema & Vermeulen, 1998) siufsnisldmnudnasisassanseuinngsg
(auiln 1Dedsznedius uavany, 2553) drududesiddyiweonnuduuiuvfvesssia (‘Ua%EULiJ
ViR

2557) uanIINNgEves Hofstede waz GLOBE udrdsdlfauusunusssu (Construct) Tnsifigniian
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vaagulunisianudilakasuudilviidnduiausssunuandamainvaneld (Earley & Ang, 2 o),
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ATE 'y
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Rt uduusuusssy
.~ nnen, 2014) laglang

STAFAINUVDY MNEs Lagdnsna

(Construct) Faudundnnsndanlasuanuaulaiatulunuideiugsiasenins

o

I a & aAv vo o A 1% & a
281984 wamlasumnuaulaunnlusseendane nshauselevdannnisadeanses

nnnslinwdingeaenisdiiugsialudnuaeeic g vos MNEs Wy waEnuredaanuuansedunwsons

% 4 o = av v a = = o v oA X o a 1
adannudetuvedfinauluusendud (Tenzer et al., 2014) Luaﬂr& Hdayiugulunisingsiaealug
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Entrepreneurship) a&mﬁﬂﬁnmLLé’adwgﬂLLuwmmiﬁwLmﬁ%sijﬂisLwﬂﬁfumﬂaamﬁaﬂﬁ]ﬁ;ﬁ’uﬁ MNEs
Junalandn Tngnuinlunane 9 ﬂizﬁﬁﬁmﬁimwﬁwﬁaaa MNEs #3Tmu1nsvengiignainssuseine
wuurseidureyly (Johanson & Vahlne, 1977) untusgbendanuinduiomdruiunniiingnainsisssing
Tneidugusznounisaunadndenuinnans (SMEs) finesausnluszeziailiui Usingnisaidnanndailug
n1siaLwIAnlrivesUsgnaun1ssendnglsel <Zr\/\cDougaLL, 1989) Femansidenuiuwiliunisidy
fusznaumsszrinassmeadivtuitilan upeauisluiidadindnfiiutuogissnga (Coviello, 2015; Cavusgil
et al,, 2014; Knight, 2015) ﬁm%’uﬂizmmmﬂﬁﬂimaumidaﬂm (Uszanad 2.74 d1usne Aedu

Fowaz 98.5) 1Jugsia SMEs (@in{0@ SSudaviasuinnasuazvuingey, 2556) uay SMEs waiiidu
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Fuunniduiunisdseendudegaitsssme lnefiyarinisdseendndudndiuiielosas 27.23 veayarinis
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AUAINITAVDIUA ainndensAdiugsia drusnuiddessdiuuunndsnuiuluiiviisieseiszduesdng
fo nsmundaidyuaigsialuy vio “s3Raiusanamu” (Venture Capital) 1fosaingsiasissfuanil
ffefunsedaNGahssulue  wu gsfafumaluladansauma maluladdinm vdeulumalulad ey
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Walulg 7
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Uszlewdagraunndetindnyy gusenaunms wasdaulanaluaie
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Uszimeanlaanunnlunguilfie Ju 1le91ndl GDP \Judugesgivdan souadiussrnsuaziduyudsossening

Uszinaunfigalulan 8nvisigiania (State-Owned Ertterprise) vesiunudedndufanisnesdnsvesiyuia

41l 9 NAAULEBI LALTRanOULNUT

v
Y

Juddnssuazaiuaunisuimseu Jadedndunalandndaminumilaveaasugiodu dulu dnidedsdianuaule

U

a a a

a I v ' v v Ao = = =
LAYINUIFITIVNIVDIVUNINLYUNU UanNIMNNQU BRICS a7 EN@J@ﬂWaWEJUi%L‘V]ﬂIu‘VI’JULE]L‘UEJ I@IEJLQ‘W"I%LE]LGUEJ

o«
a
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3‘1/|mmiﬁﬁ'né’md
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