UTTUYNTH

A lng

nuadtund winll. (2550). nanan naseatalulssme Laznisasaandiavennsalne.
INUNUTLEIY NN, AMINLLEIINAERAT, AULIATHTANERS,

AN1NITATHFANARTTINA,

o

ANAUA gassounuzAatl. (2547). nsdsziaanusnessuuaaansating (e-Auction)
nItiANE N193RTAIAA A UTLLTIMUAZ 19 UeRaUnsIR U AL N,
INLUNUTLEIY YNNI, AMINLALEIINAERAT, AUEIATHTANERS,

AT ATHFANARTTINA.
AIUNT INANUT. (2542). LATHFAGATNITIANIT. NTINTCL: %L@“mgmﬁu.

TUYUT NI, (2550). nsavAudayamaailinasinanensninsfesa@uan
angudeyansnanaiiedmivsruulsryaesulail. dunuianizizes
IenAansTuge, anntumalulatingzaaundnidanaunnsananseii,

ALLZANYIANARNT, ANUNVTVAIAANARTLAZINIINITAANNILADT,

AH390U UseAUsuna. (2549). NIANHIANN ﬁcymLL@:mmﬁmmﬁmmﬁmmm*g
TnenBiszyasaszuuaiannsating (e-Auction). InanBwuiiFoyauiunniingie,
#0711 AlLIAENIZARNNATINTTUATNES, ABLELEUNIMATIARNSA, 4127300

93N99AA1UNITN.

NOUIET ANTAATNIY ULAZATUE. (2548). NIANHINIUNADENNTLsTYAMaEsELL
alannsalingd (e-Auction) 34ﬂﬂumﬁm%@ﬁm@”wﬂuummwmﬂmx?g’imuﬁ@
NIUANEIMUIEIPITNIT NINNATENTVNITRINTA UATiFIaunA nestszyauas
foueyn dhewanuarLanislasenisieadnsiauzieng. AneniinusiFoan

Widin, dantududaimulTsAans, AuziglsrAaudns.



L9IB AUREINUUN. (2546). wqwﬁmw‘w’ummmmuﬂaﬂwﬁ. 4 1ena177198107 (A, 265,

1. 89-92). NTUNN: 9791UR.

Fagnad alond. (2542). E-Commerce UATNAYNENIMIRULWBUNAFITR. NFUNN;
o s
AAngLATU.

¥
A v v

Fude qeene uazAnz. (2548). N9dnTadndnalnedEneLsvyafnassuLgidnnseting

A 1
Ao o

(e-Auction) fUNTELIUN9ATRAATUBNANINATT NINANHIUUILNURDANT
a18190uz U Nlafl andm (wvnaw). IneninusilEoyoyumiiudn, an1ti

TURANAULITINIANERT, AnLIFUszAaUAanT.

294N7 WILUAUNN. (2545). nsAnEuuIn e lum s tiadaidnnsaiindlulszma
nelildaninan. InantinusiFoyoiunniiugis, suanadusssueans,

INYNAUUTFNIINGANAN T,

2sxdmil 3lads. (2548). nsWmWNTzLUNTUsEyasIdNIatinduiATaTNta U asiie.
a I's dl a o a o = 9
ATUNUS AN TN AEATUT Yt NN LITUgIR, anntumalulatinizaauingn

wrzuATnlae, AnssnATulafiansaund, 1113 1maTulatiansaumne.

1%

ANde Tom9e. (2515). UANIATEIAARTINGRAS. T 1enan9LsenauAILssene ITMaN

v
6 o

\ATEgAERAT (Wutia I 1). NP ADSZINHATANARAT NUNRNENARITALUIU.

AMU31INNT ANUNUARIIA 1 NINLTTYTNAN NITNINNNIARY. (2548). TATunI17aLsy

uangms E-AUCTION. NN HULsN.

U Q

BRANG WINNYEY. (2546). TAseaF e WoANIINUATHANTIIALTHWANUIBILFENdRaNdN7
w091lszinalng . dnednuslEynnmtuga, anansaliuanends,

ARUZLATHTANART, AN UNITLATHFANERT.

aa

al
ATUR A

% oA

AR, (2546). E-COMMERCE Fauininiaeiaidnnsatind nanguduazt s,

NIUNNY: 18815, THUALNIA,



= T

\ansg quFTA. (2544). nstlszyanvaumasivn lulsswelne. nendnugiBoygn

NUNLTIWTIE, NUNINNAUSIINANARS, INNdEuiansTNgANANEN, 419739103

139113 INIANUNAN.

MEIRINGY 1

Ariely Dan and Simonson Itamar. (2003). Buying, Bidding, Playing, or Competing? Value
Assessment and Decision Dynamics in Online Auctions. Journal of consumer

psychology: 113-123

Budish Eric and Takeyama Lisa. (2001). Buy prices in online auctions : irrationality on

the internet?. Economics Letters, 72: 325-333.

Chan Chu-Chai. (2005). Online Auction Customer Segmentation Using a Neural Network

Model. International Journal of Applied Science and Engineering: 101-109.

Guo Xin. ( February 2002). An optimal strategy for sellers in an online auction. ACM
Transactions on internet technology, 2: 1-13. §1909lu ANAUE gassnuunuzAarl,
(2547). n19ilszyaanupasissuLBiaANsating (e-Auction) NFEANET N199ATE

AnANAWFULTENUAL [rugaangsn lun AN Ty, Inentnugdoen

NNLTUAR, NNINENARTIINAART, AMUTIATHTANART, ANUNATUATEFAARTEINA.

Klemperer Paul. (July 1999). Auction Theory: A Guide to the Literature. Journal of

Economic Surveys, 13(3). 227-286

Mehta Kumar and Lee Byungtae. (1998). An empirical evidence of winner’s curse in
electronic auction. University of lllinois at Chicago USA #1909 11 ANAUE /33704
wuzAail. (2547). nstlssyasudagssuudidansaiing (e-Auction) NaclAn
n7?@”@6’%@@”@%057wﬁ*uu?izi”w,mxfmmu@mWﬂﬁﬂMﬁﬂL@ﬂW. IeUNUT
WS NNTEUiR, IMNINLNABSITHAGRAT, AMUTIATEIANARAT, #1270

\ATEFANAATEINA.



Narahari, Y., Raju, C. V. L., Ravikumar, K. and Sourabh, S. (April/June 2005). Dynamic

pricing models for electronic business. Sadhana, 30: 231-256

Nikander Pekka and Karvonen Kristiina. (2000). Users and Trust in Cyberspace. Lecture

Notes In Computer Science, 2133: 24-35

Niraj Rakesh, Gupta Mahendra and Narasimhan Chakravarthi. (July 2001). Customer

Profitability in a Supply Chain. Journal of Marketing: 1-16

Strecker Stefan and Seifert Stefan. (2004). Electronic sourcing with multi-attribute
auctions. Paper presented at the 37" Hawaii International Conference on System

Sciences, USA.

Strobel Michael. (2000). Effect of Electronic Markets on Negotiation Process. Zurich

Research Laboratory

Suter Tracy and Hardesty David. (April 2005). Maximizing earnings and price fairness
perceptions in online consumer-to-consumer auctions. Journal of Retailing, 87:

307-317

Tucker Joanne and Massad Victor. (2003). An Examination of Seller Pricing Options at
Online Auction. Working Papers of John L. Grove College of Business Faculty,

The Frehn Center for Management Working Paper Series Publishes Eletronic.

Turban Efraim, King Dave, Lee Jae and Viehland Dennis. (2006).Electronic Commerce:

A Management Perspective 2006. NJ: Prentice Hall.

Walczak Steven, Gregg Dawn and Berrenberg Joy. (2006). Market decision making for
online auction sellers : Profit maximization or socialization. Journal of Electronic

Commerce Research, 7: 199-220.



