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This research aims to study the encoding and decoding of public service advertising in
Thai television in 2008 based on three objectives; 1. To analyze the encoding process of the
senders 2. To analyze the decoding process of the receiver 3. To compare formation processes
of the senders’ encoding and the receivers’ decoding process. This research is conducted
based on quantitative approach, including in-depth interviews with high-experience advertising
professionals and focus group interview with 12 groups of 60 people receivers. This research will
contemplate semiology, the concepts of advertising elements, and the concepts of public service
advertising in time of social crisis into the research conceptual framework.

The research result shows that 1. The sender strives to encode through various textual
devices in order to create condition of perception and align the receivers’ decoding expectation
with the sender’'s encoding criteria. 2. The receivers in the same group tend to decode in the
same direction as the receiver would use their own perceived framework and context to interpret,
based on their prior experience, background, values and ideology. 3.Most of the receivers can
decode the signs encoded by the senders, due to the concise codes designated by the
encoders, which coincides with the receivers’ cultural background.

The receivers tend to be able to best decode from public service advertising which sell
tangible objects. The second best decoding would be from public service advertising that sell
social practices and the third is public service advertising which sell social ideas. The result
indicates that the receivers tend to be able to understand signs with concrete meanings more
than ones with abstract meanings. In other words, encoding to communicate abstract objects

can be more difficult and complicated than encoding to communicate concrete tangible objects.
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