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Abstract

The main objective of this research is to study cultural attraction management
based on creative economic concepts in Dan Sai district, Loei. The other four objectives are
to improve cultural attraction, to study the potential of a tourism business network
management, to increase the value of tourism products from the tourist's point of view and
to study the public relation dimension in Dan Sai district, Loei. This research is Participatory
Action Research: PAR. The target groups are government sector agents, private sector agents,
developers, community artists, spiritual leaders, community leaders, bicycle groups, mass
media makers, tourism entrepreneurs, youth, tourists and people in the community. The
research tools are a combination of qualitative and quantitative.

The result is of cultural attraction management based on creative economical
concepts in Dan Sai district, Loei, under the synthesis of four research projects. It starts from
the management resource input; 4Ms is put in to the system and pass the POLC processes
to become output and outcome. They are 1) Management learning 2) Learning
improvement 3) Participatory Action Research : PAR 4) Management results based on
creative economical management; increasing in development, potential, value added and

cultural attraction public relation dimensions in Dan Sai district, Loei.



