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The aim of this research is to study perception, satisfaction and loyalty of shopping
center member card. This research is the quantitative research through the survey method
conducted by using the questionnaires to collect data from 400 representative samples within the
Bangkok area. Percentage, mean, standard deviation and Pearson product moment correlation
coefficient were provided for statistical analysis tools by using SPSS Program. The main
objectives are as follows 1) To study the perception of shopping center member card 2) To study
satisfaction of shopping center member card 3) To study loyalty of shopping center member
card 4) To study the relationship between perception and satisfaction of shopping center
member card 5) To study the relationship between satisfaction and loyalty of shopping center

member card
The following is the result of this research.

1) The perception of shopping center member card in overall were at the moderate level. And the

most effective perception is discount of products and services.

2) The satisfaction of shopping center member card in overall were at the moderate level. And

the most effective satisfaction is good attitude towards products and services.

3) The loyalty of shopping center member card in overall were at the moderate level. And the

most effective loyalty is trust and emotion bonding of shopping center.

4) The correlation between perception and satisfaction of shopping center member card were at

the moderate level in positive direction with statistical significance of 0.001 levels.

5) The correlation between satisfaction and loyalty of shopping center member card were at the

high level in positive direction with statistical significance of 0.001 levels.





