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: . LAy e o ag A < 4 A o
nImaA (Marketing Mix) N3anfiud uTate “4P” Munena 1ATEINENNNIRAIANAILIAN
FHa I ERanuuaznassunin Nt lausanguiiiisinat g (Kotler, 2000 §1
Aalufunedmd wsneganils, 2545) Tnemdn 4P Tuviruzae Kotler (“Philip Kotler riunaems
Fruntsmane,” 2550) THuA naninuet (Product) 37AN (Price) #01UAUTETRINNNNIAR

e (Place) Uasdilaiun19mane (Promotion)
dauilseanunnnizaane (Marketing Mix)
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Fluung (Kotler, 2000)
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wasnssugizlng (Consumer Behavior)

Solomon (2011) ﬂqu']wqﬁnﬁm’guﬁm P raTaak) m?m:ﬁwmqﬂﬂaﬁaﬁm%r’m
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st lumsivuemninssiiudtnafitin @se adivdlng, 2550) it
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4. pafieannuazuaasla (Motivation) Wunszuaunienelusayanannazsiu
WiyaraRnauLTsnuRaznssingRns s adnaiifinn e ineRreLaLaIAYN
v v = . v 2 - e
Faanruazussgdimneaeds B9 Hoyer uas Macinnis (2010 gnaiiluiiden J&uen,
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(Utilitarian) it sz Tomiluvtifives®uda vite ausiasnisdinuensund (Hedonic) Mt

v
Ly o
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5. gdLidinaadiasnsraanglad (Maslow's hierarchy of needs) iuanmae]
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2. nguEnada (Reference group) MNeila LaravitangNdianEnastnwnsie
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Management approach (2nd ed.). Chichester, UK: John Wiley & Sons.
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