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The objectives of this research are: 1) to study the use of branded application in service
businesses; 2) to study strategies used to promote branded application of service businesses; and
3) to investigate the effectiveness of branded application in supporting marketing functions in service
businesses.

in terms of methodology, two approaches were applied.

1) Qualitative research of content analysis of branded application in service business and in-
depth interview with branded application designers and staff who arenresponsible for brand
marketing strategic planning.

2) Quantitative research by surveying of 412 respondents in Bangkok who are users of smart
phone and application of service businesses.

Findings are:

1) Branded application creation requires clear objective and comprehension of customer
behaviors. The application must provide convenience and allow timeliness manner, easy to operate
and should accurately create new channel for customers to access to services and to enhance
marketing alternatives. The application should offer membership program, location-based system,
and compatibility with high-speed network.

2) The most common decisive factor for users in choosing to use branded application is
convenience and quickness.

3) The effectiveness of using branded application in service businesses is its ability to be an
alternative channel for customer to conveniently acquire services such as purchasing or making

transaction via smart phone.
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