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The purpose of the study was to understand the functions of media on the long haul flight of
Thai Airways International Public Company Limited (THAI). The qualitative method was employed;
the data collection had been made basing on the in-depth interview and corporate document.

The results of research indicated that the main function of media on the long haul flights of
THAI was to entertain passengers with a great pleasure, happiness and satiefaction during on board.
It was also shown that the long haul media provided based on the “Convergent-Selectivity Concept”
had been offered passengers with the opportunities for a selection of specific stored video or audio
contents and played them on demand, depending on their own selections and satisfactions. The media
functions hed also been provided for safety, knowledge and information. Safety measure, cabin
announcement, in-flight information, geographically and temperature of the destination, rules and
regulations of the destination had been served to passengers on board, aflowed them to have the
preparation after arrival. |

Media on long hau! flights of THAI were classified by their functions, mode and time of
services, divided into 4 categories as follows:

Printing Media: consisted of varieties of printing media aimed to give all passengers information,
news, current news, knowledge, entertainment, rules and regulations concerning with safety aspects. This
media also lceuld be considered as the channel to publicize THAI information; services, products and
promotion. ‘.

Audiovisual and Audio Media‘(Audio—Video.on Demand/ AVOD): The main purpose was to
make all passengers pleasure, 'enjoyable and stress free depending on their demand on the long haul
flights. The programs consisted lof multiHingual movies, television programs, documentaries, news, travel
destination, music, interactive ger'he, kid cartoons, new system air shows, and general information

Communication Media: concarmned with the telecommunication system consisted of in-seat
telephone handset and facsimile which was installed only on the long haul aircraft of THAI.

Inter-Personnel Medla The communlcatlon through captain and cabin crew's informative
announcement and grac;ous gesture; the body Ianguege which were recognized as THAI identity, during

on board services. The most important function is to control, serve passengers with safety and comfort





