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ABSTRACT

The objective of this research is to study and design the unique individual of
organization. In order to design and develop packing as gift, and to have satisfaction of packing
as gift of Heng Nguan Hiang Shop, Khonkaen Province.

The sample group of research is consumer generally buy goods at Heng Nguan Hiang
Shop of 60 persons is the instrument for research. It is a form of questionnaire to inquire the
requirement of the business proprietor, with an accurate value of 0.95 and to be brought to
conclude the analysis of data as the guideline for the design and questionnaire, in order to assess
the satisfaction of sample group, with the trusting value of 0.691, the analysis value of statistics in
percentage, average and assumption test by statistics of t-test in the type of Dependent Sample.

The results of research are summarized as follows:

1. Achievement of results on design of trademark under the first trend derived from the
shop, second trend derived from the unique individual of Khon Kaen Province. The third trend
derived from the shop together with the unique individual of Khon Kaen Province and the
trademark obtained in a specific type, not in a prohibited manner under law and is not similar with
other persons’ trademark originally registered;

2.To design the packaging; 1 tendency; the form of the hight box 2 tendency; in the form

of Trape zoid

4



174585

3.The sample group is satisfied with the packaging design of the first trend of a significant
statistical aspects at the level of 0.05, in the area of support, attraction of consumer and to create a
good attitude towards the product and the producer, sample group with a highest level of

satisfaction.
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