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This research has the following objectives: to study behavior and skills in Twitter use,
social and technological factors influencing Twitter use behavior and skills, as well as awareness
on social and ethical issues affecting Twitter use. Three areas of social and ethics issues are
studied — general ICTs ethics, privacy, and freedom of expression. Relationship between these
factors is also studied. Questionnaire-based survey and key informant interview are used as data
collection. A total of 358 questionnaires were distributed and 12 informants interviewed.

The research finds that most survey respondents are current users of Twitter. Their
most prevalent objective in Twitter use is to follow information and news events. As for non-users
and former users of Twitter, the reason most cited was lack of interest in social networking and
micro-blogging application. Most frequently visited venue for Twitter use is personal residence.
Most respondent use Twitter every day, through laptop or deskiop computers with
complementary software for Twitter use. Most have high level of skills in Twitter use. _

According to research findings, the surveyed Twitter users have high level of awareness
on social and ethic issues in ICT use, but rank medium in privacy and freedom of expression.
Gender was found to be a variable that statistically influences Twitter use. Male users tend to be
higher users of Twitter. A statistically significant relationship is also found between these factors;
province of residence and monthly salary and Twitter use skills. Gender was found to be a factor
that influences Twitter users’ awareness on social and ethical issues related to ICTs use, with
privacy being the dimension that is most obvious. Female users tend to have higher level of
awareness than male users. In addition, a statistically significant relationship is also found
between use behavior and Twitter skills and awareness on social and ethics issues, particularly

in the freedom of expression dimension.





