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Abstract

The aim of this paper is to analyse the demand for Internet access and use of small
and medium enterprises (SMEs) in Thailand. Data obtained from a national survey in 2012 by
the National Statistical Office (NSO) of Thailand. The bivariate probit model has been
employed to examine empirically whether availability of computer, business sector, size of
SMEs, form of organization and foreign shareholding have a systematic link to Internet access
in the first stage, and then, specific usage, provided access exists, is estimated. Results of this
study show that the variables, together with their potential impact, are as follows: availability of
computer, business sector, size of SMEs, form of organization and foreign shareholding. The
impact of these factors varies from service to service (i.e. E-mail, searching, getting information
from government agency, interacting with government agency and purchase/sale goods and
service). The implications for policy makers and government are to encourage Internet service
for SMEs through the infrastructure development and subsidization. This could stimulate the
growth of Internet access and use. Wireless technologies could be another alternative to solve
the lack of fixed infrastructure and provide an opportunity for the SMEs access to the Internet
service, in particular for SMEs that owned by individual proprietor. Moreover, the training

program is necessary to increase Internet usage among SMEs.
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