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Abstract

The use of cosmetics with natural extracts as a composed with more. Results
of research and development of new products. Natural herbs used as ingredients in the
manufacture of cosmetic products and is a fast growing trend of entrepreneurs, herbal
cosmetic products. Entrepreneurs in local community which is small enterprise that helped
build a career and create added value for the economy. So it studies and analysis the
entrepreneurs of local herbal products on business opportunities, herbal cosmetic products
in the occupation of Bangkok. The data is collected by the five-level Likert Scale
questionnaire and statistics used in mean and standard deviation. The results of this study
were as overall the sample had high level of marketing strategies. Most of them prepared
marketing strategies by focusing on Product: innovative product and user friendly product.
Overall the sample rated high level of competitive condition of herbal cosmetic products
market. Consumers had bargaining power because of many entrepreneurs who produced and
offered similar products. Overall the sample had moderate level of entrepreneurial
problems and obstacles. Most of them had technological problems. Entrepreneur should
apply the technology to the work system, use machine to produce a quality product. Overall
the adaptability of entrepreneurs was at high level. Most of them focused on management
for surviving and increasing their attention to product design so that the product is unique
and meets the consumer demand even more.

The results of this research showed that many brands of herbal body wash products
used similar package, which lack consumer’s attention. As a result, the entrepreneurs should
differentiate product package as well as focus on quality, and safety. Besides, in herbal
cosmetic business, the competition and rivalry is increasing. Therefore, the entrepreneurs

should use strategies to retain existing customers and should develop staff’s knowledge and



Y

ability, use high technology and modern equipment. The government should support by

providing necessary information and creating understanding of procedures and rules.
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