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2. il Vﬂﬁﬁ@fgﬂﬂﬂu@ﬂﬁmﬂﬂ@ (external variables or exogenous variables)
1lAde7a8MENATa9AIUINEDN (environment determinant or influences) IUAATYARAAY
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21 BNENWATBIATAUATY (family influences) BnEwaduULAAaINaNITN 1w
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2.2 BNENATIAIAN (social influences) BnswadinaInnsinsaiuaadyAAs
NnAuiuyAaaY 7| wenmialilainasaunin uazqina

2.3 8NBNWa129§9nA (business influences) ‘Mmﬁqmiﬁmrfi@‘lmﬂmwmqﬁmﬁ
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. =X % o .l o O dlda a 1 Y a o a
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2.1.4 wwaAALNEIRY Customer Relationship Management (CRM)

o

NILEMNINNIAFNANNANRUSAURTLINAN [Customer Relationship

o

Management (CRM)] ifludunaunisainuaznissnseinuaninduiussuniugndn Tny
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o o %3 3| -QII o a o
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WanalarasgnAn (Customer Satisfaction) Mg AanuEEnfanelaluAerilgFuanniste

a

>

¥
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AuANvTRLENNT (ﬁfsqwﬁf WaANITART], 2547, 14.338-353)
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(perceived value)
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(Satisfaction) (Dissatisfaction)
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a

A mqm§ WaAN3saAail (2547)

2. ANNALTNANALAZNN95199iNHIgNAN (Customer loyalty and retention)
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nnd 2.6

WHUEINN9SNEQNALAN (customer retention tree)
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2.2 WULRNABRINIGLATHGN A

L)

nriaueaMidungusiet9asfendyiun1uaeani@innnIn 2 n9aen (binary

1 1
a = o ] =

. = o = = ;o A o ] = o
choice) ﬂ‘ﬂﬂq‘j‘ﬁ]ﬁﬁui"ﬂL@‘ﬂﬂ‘l’]@xﬂ@‘]_m'ﬂ/l‘ﬂ\‘lmﬂ'l V?@VLNL@‘ﬂﬂ‘V]@Zﬂ@UN'W]@\‘IL‘V]H’J I IE
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o AKX o
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Uraziduialdu (Linear  Probability Models) huuataadlaan (Logit Models) LA
wusanaaslwslis (Probit Models) (Studenmund, 2001 : 434)

A8l Ramanathan (2002) A1 FINNTAANTa9FaLL AN NATN UL Rt 3 71
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\ o AN v %o . : a a o = o =
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wuUR1aad et douluusaiaasAdiiazifudaguinlylssuarutanlunisdiun 14
dl o | [~1 a vy 1 1 dl v
iWasanuuuaiaasaniiaiilududuianseuatnanailsznig daneazsausaunn e
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X
U

9

1. dlduuudnaesponuihaniiudadu delgdannishe Y =a+ px lunis
szunnuasaulsny aznlsieinenngal visa Y JA1tagndn 0 MidaananA1dInngn 1
4 My e . a A e w a a Al Y o
fennaazliilfaglutdas 0 v 1 Alinssiudaiiaasesulsauduiy Aragiuvnagdun

TAN92UI9 0 D9 1 A9nNINg 2.7
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ﬂﬁWﬁ 2.7

ANeNNIiTalLLANaeIA N naziuT gy
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Y/. S
7
A Y:ﬂo +ﬂ1X1,_+ﬂ2X21
O<Y/. <0
Y -0 o
! : . . ’ ;
j}f = X1/

Auuald X, A9

- fnlasann Studenmund (2001)
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z
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|
A o = 14

2. Wasqudsmuiniiase (Y) H1ies 2 A1 A 0 U 1 ANAAIALAREWASH 1A
= 1 v dJ o v 1 dl 1 1 = dJ 1
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Squares)

3. nn MuuuanaasANUnazitludaduluntmmansaifqnlsminazni i
tleyun heteroskedasticity ¥iaaA1ANNLLLUIRIA AR ALAA WL AT Teldaanndaeriy
dll a I's = | 1 dll A ¥ dl
Reulwrasnisiwazipnunanes AaAuLslsuaadAIARIALAREY 1930 V(e) ABIANYN
ANTEN X

4. AdulszAnanlaann19lseuI AN 1ML LR AR AN N ATl WLT LA W

a

1 a a . . zﬂl 1 o A 1 1% 1
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5 winduns (x) AAgasnn azinlildanunsnindn R aldanuuuanaes
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wazinannisnanasd I8 lldszunuvsanannsaiAdauilsnny ianiuunafaulsdass
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1. faulsdasy X araifludeyaaiin dichotomous (V14 2 A1) wraiiluawna
fumsnA (Interval Scale) Lazainasing g9 (Ratio Scale) A L4

! o ! dll ¥ | e A

2. ANPANIeTedAANAAReuReduAu 1138 E(e) = 0

3. A1AAIALAREYU e WaTAIAATALAReY ¢ INBATTTY

4. ANPRIALARDY e, uazFinLtlsdasy X, iludasziu

5. fauilsdasyldpsiianuduiusiu vidaldaaniialoymn multicollinearity

ANTUANUANLLLAZANUDIIARAFA AR IAAININTD 2.8
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nnd 2.8

NFHANLAILLLAZANTIDI IARAFA

31 : J.S.Cramer (2003)

Cramer I@Fandulaeiidn duldslaaana (the logistic curve) wazdnlanialy

nsameNenl Y Annsuanuasuuiiadasa lanialunisiiia Y arunsouanslfaas

,B'Xi

e

Prob (Y,=1) =

,B'Xi

1+¢

= ABX) (1)

e A (e ) Ae Wafduntsuasuasazanwuuiaaasa (logistic cumulative distribution

function)
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AIMNUBULAINABIANN U (probability model)

Erv/xj =01 - FB X))+ 1 [F(B )] @)

13z lFan

8EfY/X7= {dF(B X)} B
oX diB X)

=fBXpB (3)

Tredl f (o) PaWaftuANUUNLLY (density function) TeaResiUNefTUNTILANLAYAZ AN
(cumulative distribution) F (e)
lunstlaeenisuanuasiusiadgia (logistic distribution)

dF(B.X) = dA(BX) = P

dBx  dBx v Y

= A(B X) [1- A(B X)] (4)
WA (4) a9l (3) azledn
PE[Y/X]= A(B X [1-A(B X (5)
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F9AN LAA AN A UL A9 UR9A AR NSIURIF LA (V) WasiaulsBasy
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AATINEIURINGNFIDLNYTIaUNA (Greene, 2000 : 816)
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dszaunniauninaneendadu T9A1 Pseudo R-squared aunsnAuanildann 1- L, /L,
Taa?l L, A A" log — likelihood Liauuuataasldiidasanin uas L, ABA1 log — likelihood
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