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Abstract

The research aims are to identify factors influencing online payment and to
pin point the reasons for accepting online payment. This survey research collected data
utilizing online survey and using multiple regression analysis. From the study, the
researchers found that internet users major concern are Perceived Risks Perceived
Benefits. The online payment service is a faster way to pay more than a traditional
method of payment. It is easy to learn about online payment services. Besides, buying
products online is cheaper. All these advantages are important factors that make the
buyers turn to the usage of online payment instead of the old style of banking transfer.
The results show that demographic factors such as elder user, higher educational and

higher incomes increase chance of using online payment.



