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Abstract

This survey study is intended to investigate consumer behavior on Mobile
Marketing in Bangkok. The purposes are to understand consumer behavior from
Psychological perspectives such as understanding, perception and attitude related to
marketing activities. The research is conducted by using questionnaire. The results
show that consumers in Bangkok are interesting in promotion through mobile marketing.
Mobile marketing also helps promote brand name. Consumers also enjoy receiving,
sending, and participating since there is no cost. The analysis of variance and
Pearson’s correlation coefficient show that understanding the use of Bluetooth

Technology is significantly related to attitude on the Mobile Marketing.



