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Abstract 

 
 A study of Behavior and Attitude of the Consumer for Small Air-Conditioners that 

use of new refrigerant R410A in Chonburi Province aims to study the behavior and attitude 

of consumers to Air- Conditioner that use the environmental friendly refrigerant. The study 

collected data from a sample group in Chonburi city and nearby areas. Using a 

questionnaire with sampling method (Random Sampling) the number of 400 samples 
analyzed using SPSS for Windows under the tools and statistics percent, Chi-Square 

significance level statistically 0.05, statistical data analysis using the SPSS V.16 program. 

               The study found that the most important factors in choosing air-conditioners. 

Including electricity saving, quality and durability, and product warranty. The 

environmental friendly is also one of the factors.  
                The study found that the information and awareness campaign are needed. 

Consumers using previous refrigerant are willing to pay money to increase the use of new 

environmental friendly refrigerant.  
                However, father research is recommended in pricing the new environmental 
friendly air-conditioner. 


