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4

1.

2.

IT 812

6

 1: 

 2: 

 ( IT

)

 3: 

 4: 

 5: 

 ( IT

)

6:
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 1

4.1

 IT

% % %

8 66.70 92 23.00 168 42.00

4 33.30 308 77.00 232 58.00

12 100.00 400 100.00 400 100.00

4.2

 IT

% % %

25 0 0 53 13.25 171 42.75

26 – 35 9 75.00 120 30.00 74 18.50

36 – 45 3 25.00 94 23.50 45 11.25

45 0 0 133 33.25 110 27.50

12 100.00 400 100.00 400 100.00
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4.3

 IT

% % %

0 0 99 24.75 148 37.00

./ ./
0 0 133 33.25 109 27.25

3 25.00 161 40.25 134 33.50

9 75.00 7 1.75 9 2.25

12 100.00 400 100.00 400 100.00

4.4

IT

%

10 83.33

2 16.67

12 100.00

%

334 83.50

66 16.50

400 100.00
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%

185 46.25

215 53.75

400 100.00

%

94 23.50

107 26.75

52 13.00

53 13.25

94 23.50

400 100.00

4.5

IT

%

 5 0 0

5 - 10 7 58.33

11 - 15 4 33.33

15 1 8.33

12 100.00
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4.6

% %

10,000 171 42.75 280 70.00

10,001 – 20,000 112 28.00 71 17.75

20,001 – 30,000 88 22.00 34 8.50

30,000 29 7.25 15 3.75

400 100.00 400 100.00

% %

10,000.- 4 2.34 41 14.64

49 28.65 79 28.21

52 30.41 83 29.64

66 38.60 77 27.50

10,001 – 20,000 29 25.89 23 32.39

33 29.46 19 26.76

33 29.46 8 11.27

17 15.18 21 29.58

20,001 – 30,000 40 45.45 21 61.76

17 19.32 2 5.88

15 17.05 9 26.47

16 18.18 2 5.88

30,000.- 27 93.10 15 100.00

1 3.45 0 0.00

0 0.00 0 0.00

1 3.45 0 0.00
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2

4.7

IT

%

12 100.00

0 0

12 100.00

4.8

IT

%

9 75.00

1 8.33

2 16.67

0 0

12 100.00

:

1. Levy & Weitz, 2001, Retailing Management, pp.335-336.
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4.9

IT

%

ISDN 0 0

0 0

ADSL 11 91.67

1 8.33

0 0

12 100.00

:

1. , 2547, Network

, . 146-164.
2. “ , ADSL,” Ryuichi Kunitomo. Laudon, 2548,

, . 177-178, 200.
3. Kenneth C. Laudon and Jaane P. Laudon, 2002, Management

Information System Managing the Digital Firm

, . 202-204

4.10

IT

%

Online Processing 12 100.00

Schedule Processing 0 0

Batch Processing 0 0

0 0

12 100.00
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:

1. Japan Information-Technology Engineers Examination Center, 2006,

Introduction To Computer Systems, pp. 257-265.

2. “Online Processing,” Levy & Weitz, 2001, Retailing Management,

pp.337.

4.11

 Operating System

IT
Operating System

%

MS Windows 11 91.67

Linux 1 8.33

MAC 0 0

0 0

12 100.00

: Operating System

1. , 2547, Network

, . 318-321

4.12

IT %

1 115 17.42

2 109 16.52

3 Scanner 96 14.55
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4 73 11.06

5 72 10.91

6  (Modem) 67 10.15

7  (UPS) 52 7.88

8 Scanner 34 5.15

9 Kiosk 28 4.24

10 Barcode 14 2.12

660 100.00

:

1. “ , ,”

, 2547, Network , . 146-147, 315-318.

2. “ , , ,

, Scanner ,

Scanner , ,

(UPS),” Ryuichi Kunitomo. Laudon, 2548,

, . 65-71, 105, 153-156, 160-163, 208-209,

243-246, 303-305.

3. “ , , ,

, Kiosk,

Barcode, ,” Entrepreneur Press and Jacquelyn Lynn, 2002,

Start Your Own Successful Retail Business, pp. 129-141

4. “ , , Scanner

, Scanner , ,”

Lynda Wee Keng Neo & Cynthia Ag-Tang Lai Mun, 2001, Managing

the Brick and Mortar Retail Stores, pp. 79-84.

5. “ , ,

, Scanner , Scanner

,” Rosemary varley and Mohammed refiq, 2004,

Principles of Retail Management, pp.127-141.
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6. “ , ,

, Scanner , Scanner

, ,” Willard N. Ander and Neil Z. Stern,

2004, Winning at Retail: Developing a Sustained Model for Retail

Success, pp. 338-339.

4.13

IT %

1 Point of Sale  180 12.50

2  163 11.32

3  140 9.72

4  124 8.61

5  130 9.03

6  122 8.47

7 Web Site  110 7.64

8  116 8.06

9  82 5.69

10  46 3.19

11  63 4.38

12  45 3.13

13  42 2.92

14 Data Mining  38 2.64

15 TQM  39 2.71

 1,440 100.00



85

:

1. “ 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 11, 12, 13,”

, 2544, , . 47-50, 91-111,

147-149, 173-185, 221-226, 245-246.

2. “ 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 11, 12, 13, 14,”

, 2546, , . 30-33, 53-55, 69, 106-107,

190, 196, 220.

3. “ 2, 3, 4, 6, 7, 8, 9, 10, 11, 12, 13,” ,

2549, , . 125-148, 185-302.

4. “ 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 11, 12, 13,” ,

, , ,

, 2546, , . 187-189, 255-269, 274,

279-281.

5. “ 1, 2, 3, 4, 5, 6, 7, 8, 10, 12, 13, 14, 15”  Ryuichi Kunitomo.

Laudon, 2548, , .

65-71, 105, 153-156, 160-163, 208-209, 243-246, 303-305.

6. “ 1, 2, 3, 6, 7, 9, 10, 12, 13,” Don Soderquist, 2005, The

Wal-Mart Way, pp. 137-149.

7. “ 1, 2, 3, 4, 6, 7, 8, 9, 10, 11, 12,” Japan Information-

Technology Engineers Examination Center, 2006, Introduction To

Computer Systems, pp. 257-265.

8. “ 1, 2, 3, 5, 6, 7, 10, 11, 12, 13, 14,” Willard N. Ander and

Neil Z. Stern, 2004, Winning at Retail: Developing a Sustained Model for

Retail Success, pp. 338-339.
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4.14

IT

%

2 1 8.33

3 10 83.34

4 1 8.33

5 0 0

12 100.00
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3

4.15

IT

%

12 100.00

0 0

12 100.00

4.16

IT

%

12 100.00

0 0

12 100.00
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4.17

%

1  ( )        9,927  7.07

2        9,676  6.89

3        9,119  6.50

4        8,634  6.15

5        7,883  5.61

6        7,360  5.24

7        7,154  5.10

8        6,763  4.82

9        6,290  4.48

10        6,080  4.33

11        5,799  4.13

12        5,448  3.88

13        4,845  3.45

14        4,240  3.02

15        4,153  2.96

16        4,036  2.87

17        3,984  2.84

18        3,980  2.83

19        3,885  2.77

20        3,662  2.61

21        3,442  2.45
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22        3,051  2.17

23        3,018  2.15

24        2,850  2.03

25        2,761  1.97

26        2,360  1.68

140,400 100.00

:

1. “ 1, 2, 3, 4, 6, 7, 8, 9, 10, 11, 12, 17, 19, 20, 22, 23, 24, 25,”

, 2545, , . 18-20.

2. “ 1, 2, 3, 4, 5, 6, 7, 8, 9, 11, 13, 14, 17, 18, 19, 20, 21, 22, 23,

24, 25,”  , 2544,

, . 47-50, 91-111, 147-149, 173-185, 221-226, 245-246.

3. “ 1, 5, 8, 9, 10, 11, 12, 13, 14, 15, 16, 17, 19, 20, 23, 24, 25,

26,”  , , , ,

, 2546, , .

28-29, 157, 255-272, 274-279. 285-286.

4. Ryuichi Kunitomo. Laudon, 2548,

, . 40-49, 62-84, 153-156, 173-222.

5. “ 2, 3, 4, 6, 7, 9, 16, 17, 18, 19, 20, 22, 23, 24,” Levy & Weitz,

2001, Retailing Management, pp. 335-337, 395-398.
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4.18

%

349 87.25

51 12.75

400 100.0

4.19

%

326 81.50

74 18.50

400 100.00

4.20

%

183 45.75

145 36.25

72 18.00
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0 0

400 100.00

:

1. , , , ,

, 2546, , . 281.

4.21

%

400 100.00

0 0

400 100.00

4.22

%

71 17.75

329 82.25

400 100.00
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4.23

%

1  2,610 23.30

2  2,174 19.41

3  1,963 17.53

4  1,690 15.09

5
 1,079 9.63

6  871 7.78

7  813 7.26

11,200 100.00

:

1. , 2550, Retail Management Strategy, . 38, 52-54, 71-73,

105-107, 117-123.

2. Ronail L. Bond, 2005, Retail in Detail, pp. 33, 101-109, 150.
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4

4.24

IT

% % %

12 100.00 311 77.75 347 86.75

0 0 89 22.25 53 13.25

12 100.00 400 100.00 400 100.00

4.25

IT

IT %

1  96 22.22

2  77 17.82

3  70 16.20

4  57 13.19

5  44 10.19

6  36 8.33
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7  34 7.87

8  18 4.17

432 100.00

: IT

1. Ryuichi Kunitomo. Laudon, 2548,

, . 160-163, 191-207, 226-229, 303-306.

2. Levy & Weitz, 2001, Retailing Management, pp.47, 316-341

3. Rosemary varley and Mohammed refiq, 2004, Principles of Retail

Management, p.63, 67.

4.26

%

1  3,151 21.88

2  2,701 18.76

3  2,237 15.53

4  2,029 14.09

5  1,594 11.07

6  1,332 9.25

7  701 4.87

8  655 4.55

14,400 100.00

:

1. Ryuichi Kunitomo. Laudon, 2548,

, . . 160-163, 191-207, 226-229, 303-306.

2. Levy & Weitz, 2001, Retailing Management, pp.125-130, 316-341.
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3. Rosemary varley and Mohammed refiq, 2004, Principles of Retail

Management, p.63, 67.

4.27

%

1  2,842 19.74

2  2,497 17.34

3  2,318 16.10

4  2,035 14.13

5  1,541 10.70

6  1,157 8.03

7  1,094 7.60

8  916 6.36

14,400 100.00

:

1. Ryuichi Kunitomo. Laudon, 2548,

, . . 160-163, 191-207, 226-229, 303-306.

2. Levy & Weitz, 2001, Retailing Management, pp.125-130, 316-341.

3. Rosemary varley and Mohammed refiq, 2004, Principles of Retail

Management, p.63, 67.
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4.28

,

%

400 100.00

0 0

400 100.00

4.29

%

47 11.75

289 72.25

64 16.00

400 100.00

4.30

%

18 4.50

9 2.25

8 2.00

12 3.00
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0 0

47 11.75

:

1. , 2545, , . 17-18

4.31

%

47 11.75

289 72.25

64 16.00

400 100.00

4.32

%

78 19.50

77 19.25

0 0.00

91 22.75

43 10.75

0 0

289 72.25
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:

1. , 2545, , . 39-40, 49, 57, 82-83.

2. Rosemary varley and Mohammed refiq, 2004, Principles of Retail

Management, p. 63, 67, 92.

4.33

%

47 11.75

289 72.25

64 16.00

400 100.00

4.34

%

19 4.75

6 1.50

14 3.50

17 4.25

8 2.00

0 0

64 16.00
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:

1. , 2545, , . 39-40, 49, 57, 82-83.

2. Rosemary varley and Mohammed refiq, 2004, Principles of Retail

Management, p. 63, 67, 92.

4.35

%

347 86.75

53 13.25

400 100.00

4.36

%

156 39.00

63 15.75

57 14.25

44 11.00

27 6.75

0 0

347 86.75

:

1. , 2545, , . 39-40, 49, 57, 82-83.
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2. Rosemary varley and Mohammed refiq, 2004, Principles of Retail

Management, p. 63, 67, 92.

4.37

%

347 86.75

53 13.25

400 100.00

4.38

%

22 5.50

2 0.50

16 4.00

6 1.50

7 1.75

0 0

53 13.25

:

1. , 2545, , . 33-36

2. Entrepreneur Press and Jacquelyn Lynn, 2002, Start Your Own Successful

Retail Business, pp. 111, 131-133, 151.
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5

4.39

IT

%

12 100.00

0 0

12 100.00

4.40

IT %

1             50 27.78

2             46 25.56

3             40 22.22

4             32 17.78
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5             12 6.67

180 100.00

:

1. Entrepreneur Press and Jacquelyn Lynn, 2002, Start Your Own Successful

Retail Business, pp. 111, 131-133, 151.

4.41

IT

%

1,500 – 2,500 10 83.34

2,000 – 3,000 1 8.33

2,500 – 3,500 1 8.33

3,000 – 4,000 0 0

12 100.00

:

1. “ Hardware Software

,” 5, . 128-130.

4.42

%

2 116 29.00

3 171 42.75

4 108 27.00
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5 1.25

400 100.00

4.43

%

237 59.25

163 40.75

400 100.00

4.44

% statistics

50 149 37.25

51 - 100 61 15.25

101 - 150 16 4.00

151 11 2.75

237 59.25

Mean = 56.25

S.D. = 49.73

Min = 12.00

Max = 250.00

4.45

%

374 93.50

26 6.50

400 100.00
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4.46

% statistics

50 73 18.25

51 – 100 162 40.50

101 – 150 46 11.50

151 – 200 54 13.50

201 – 250 11 2.75

251 – 300 8 2.00

301 – 350 2 0.50

351 – 400 0 0.00

401 18 5.50

374 93.50

Mean = 134.90

S.D. = 109.47

Min = 14.00

Max = 800.00

4.47

%

389 97.25

11 2.75

400 100.00
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4.48

% statistics

72 6 1.50

73 - 144 136 34.00

145 – 216 160 40.00

217 – 288 82 20.50

289 – 360 1 0.25

361 – 432 3 0.75

433 1 0.25

389 97.25

Mean =206.75

S.D. = 62.42

Min = 72.00

Max = 576.00

4.49

%

110 27.50

290 72.50

400 100.00
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4.50

% statistics

50 10 2.50

51 - 100 73 18.25

101 - 150 12 3.00

151 – 200 10 2.50

201 – 250 3 0.75

251 2 0.50

110 27.50

Mean =105.00

S.D. = 53.32

Min = 30.00

Max = 300.00

4.51

%

26 27.50

374 72.50

400 100.00

4.52

% statistics

100 12 12.69

101 - 200 4 4.23

201 – 300 2 2.12

Mean = 216.92

S.D. = 187.48

Min = 20.00
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301 8 8.46

26 27.50

Max = 800.00

4.53

% statistics

2,500 129 32.25

2,501 – 5,000 139 34.75

5,001 – 7,500 51 12.75

7,501 – 10,000 56 14.00

10,001 25 6.25

400 100.00

Mean = 4,412.25

S.D. = 2,512.62

Min = 1,500.00

Max = 12,000.00

4.54

 ( )

%

2,500 23 17.83

36 27.91

38 29.46

32 24.81

2,501 – 5,000 25 17.99

49 35.25

41 29.50



108

24 17.27

5,001 – 7,500 27 52.94

4 7.84

7 13.73

13 25.49

7,501 – 10,000 14 25.00

7 12.50

11 19.64

24 42.86

10,001 11 19.64

4 7.14

3 5.36

7 12.50

4.55

%

84 21.00

316 79.00

400 100.00
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4.56

% statistics

1,000 19 4.75

1,001 – 2,000 45 11.25

2,001 – 3,000 15 3.75

3,001 – 4,000 3 0.75

4,001 2 0.50

84 21.00

Mean = 1,808.00

S.D. = 900.76

Min = 400.00

Max = 4,5000.00

4.57

 1

1 %

1,500 373 93.25

2,000 27 6.75

2,500 0 0

3,000 0 0

400 100.00

:

1. “ Hardware Software

,” 5, . 128-130.
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4.58

2

2 %

2,000 385 96.25

2,500 13 3.25

3,000 2 0.50

3,500 0 0

400 100.00

:

1. “ Hardware Software

,” 5, . 128-130.

4.59

3

3 %

2,500 379 94.75

3,000 21 5.25

3,500 0 0

4,500 0 0

400 100.00

:

1. “ Hardware Software

,” 5, . 128-130.
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4.60

1

%

1 261 65.25

2 43 10.75

3 96 24.00

400 100.00

: 1

1. , 2547, Network

, . 146-147

2. Ryuichi Kunitomo. Laudon, 2548,

, . 65-71, 105, 153-156, 160-163.

3. Entrepreneur Press and Jacquelyn Lynn, 2002, Start Your Own Successful

Retail Business, pp. 129-141

4. Lynda Wee Keng Neo & Cynthia Ag-Tang Lai Mun, 2001, Managing the

Brick and Mortar Retail Stores, pp. 79-84.

4.61

1

1
%

152 38.00

109 27.25

261 65.25
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4.62

1

1 % statistics

500 59 14.75

501 – 1,000 50 12.50

1,001 – 1,500 0 0

1,501 – 2,000 0 0

2,001 – 2,500 0 0

109 27.25

Mean = 427.52

Min = 100.00

Max = 1,000.00

4.63

2

%

1 261 65.25

2 43 10.75

3 96 24.00

400 100.00

: 2

1. , 2547, Network

, . 146-147

2. Ryuichi Kunitomo. Laudon, 2548,

, . 65-71, 105, 153-156, 160-163.

3. Entrepreneur Press and Jacquelyn Lynn, 2002, Start Your Own Successful

Retail Business, pp. 129-141
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4. Lynda Wee Keng Neo & Cynthia Ag-Tang Lai Mun, 2001, Managing the

Brick and Mortar Retail Stores, pp. 79-84.

4.64

 2

2
%

27 6.75

16 4.00

43 10.75

4.65

2

2 % statistics

500 4 1.00

501 – 1,000 10 2.50

1,001 – 1,500 2 0.50

1,501 – 2,000 0 0

2,001 – 2,500 0 0

16 4.00

Mean = 559.37

Min = 200.00

Max = 1,200.00
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4.66

3

%

1 261 65.25

2 43 10.75

3 96 24.00

400 100.00

: 3

1. , 2547, Network

, . 146-147

2. Ryuichi Kunitomo. Laudon, 2548,

, . 65-71, 105, 153-156, 160-163.

3. Entrepreneur Press and Jacquelyn Lynn, 2002, Start Your Own Successful

Retail Business, pp. 129-141

4. Lynda Wee Keng Neo & Cynthia Ag-Tang Lai Mun, 2001, Managing the

Brick and Mortar Retail Stores, pp. 79-84.

4.67

 3

3
%

68 17.00

28 7.00

96 24.00
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4.68

3

3 % statistics

500 2 0.50

501 – 1,000 8 2.00

1,001 – 1,500 12 3.00

1,501 – 2,000 6 1.50

2,001 – 2,500 0 0

28 7.00

Mean = 691.89

Min = 200.00

Max = 1,500.00

4.69

%

28 7.00

119 29.75

64 16.00

184 46.00

5 1.25

400 100.00

:

1. , 2545, , . 39-40, 49, 57, 82-83.
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2. Lynda Wee Keng Neo & Cynthia Ag-Tang Lai Mun, 2001, Managing the

Brick and Mortar Retail Stores, pp. 79-84.

3. Rosemary varley and Mohammed refiq, 2004, Principles of Retail

Management, p.92.

4. Ryuichi Kunitomo. Laudon, 2548,

, . 65-71, 105, 153-156, 160-163.
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6

:

 Independent Sample t-test

:

H01:

H11:

H02:

H12:

4.70

Independent Sample t-test

S.D. t Sig. (1) S.D. t Sig. (2)

1.2065 0.40703 1.4022 0.49302

1.2273 0.41975 -0.419 0.675 1.4058 0.49185 -0.063 0.950

* 0.05

1. Sig. (1) > 0.05 H01 0.05

2. Sig. (2) > 0.05 H02 0.05
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:

H01:

H11:

H02:

H12:

4.71

Independent Sample t-test

S.D. t Sig. (1) S.D. t Sig. (2)

1.2096 0.40762 1.4012 0.49088

1.2879 0.45624 -1.397 0.163 1.4242 0.49801 -0.348 0.728

* 0.05

1. Sig. (1) > 0.05 H01 0.05

2. Sig. (2) > 0.05 H02 0.05
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:

H01:

H11:

H02:

H12:

4.72

Independent Sample t-test

S.D. t Sig. (1) S.D. t Sig. (2)

1.1892 0.39272 1.3730 0.48491

1.2512 0.43469 -1.486 0.138 1.4326 0.49659 -1.210 0.227

* 0.05

1. Sig. (1) > 0.05 H01 0.05

2. Sig. (2) > 0.05 H02 0.05
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 (One Way ANOVA)

:

H01:

H11:

H02:

H12:

4.73

One Way ANOVA

S.D. F Sig. (1) S.D. F Sig. (2)

< 25 1.2264 0.42252 1.3962 0.49379

26 – 35 1.1417 0.35017 1.3750 0.48615

36 – 45 1.3085 0.46436 1.4787 0.50223

> 45 1.2331 0.42439

2.915 0.034

1.3835 0.48807

0.944 0.419

* 0.05

1. Sig. (1) < 0.05 H01 H11

0.05

36  -

45 26 -

35

2. Sig. (2) > 0.05 H02 0.05
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:

H01:

H11:

H02:

H12:

4.74

One Way ANOVA

S.D. F Sig. (1) S.D. F Sig. (2)

< 1.1818 0.38766 1.3737 0.48626

1.2556 0.43787 1.4211 0.49559

1.0000 0.42203 1.4161 0.49446

> 1.2225 0

1.281 0.281

1.2857 0.48795

0.344 0.793

* 0.05

1. Sig. (1) > 0.05 H01 0.05

2. Sig. (2) > 0.05 H02 0.05
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:

H01:

H11:

H02:

H12:

4.75

One Way ANOVA

S.D. F Sig. (1) S.D. F Sig. (2)

< 10,000  . 1.2749 0.44775 1.4211 0.49518

10,001 - 20,000 . 1.1696 0.37701 1.3750 0.48630

20,001 – 30,000 . 1.1932 0.39706 1.4432 0.49961

> 30,000 . 1.2069 0.41225

1.670 0.173

1.3103 0.47082

0.734 0.532

* 0.05

1. Sig. (1) > 0.05 H01 0.05

2. Sig. (2) > 0.05 H02 0.05



123

:

 Independent Sample t-test

:

H01:

H11:

H02:

H12:

4.76

Independent Sample t-test

S.D. t Sig. (1) S.D. t Sig. (2)

1.1667 0.37379 1.1310 0.33836

1.1983 0.39956 -0.802 0.423 1.1336 0.34098 -0.077 0.938

* 0.05

1. Sig. (1) > 0.05 H01 0.05

2. Sig. (2) > 0.05 H02 0.05



124

(One Way ANOVA)

;

H01:

H11:

H02:

H12:

4.77

One Way ANOVA

S.D. F Sig. (1) S.D. F Sig. (2)

< 25 1.2047 0.40465 1.1462 0.35434

26 – 35 1.2432 0.43197 1.2027 0.40476

36 – 45 1.1778 0.38665 1.0667 0.25226

> 45 1.1182 0.32430

1.799 0.147

1.0909 0.28880

2.284 0.078

* 0.05

1. Sig. (1) > 0.05 H01 0.05

2. Sig. (2) > 0.05 H02 0.05



125

;

H01:

H11:

H02:

H12:

4.78

One Way ANOVA

S.D. F Sig. (1) S.D. F Sig. (2)

< 1.1757 0.38184 1.1216 0.32796

1.1835 0.38885 1.1284 0.33612

1.2090 0.40809 1.1567 0.36490

> 1.0000 0.00000

0.877 0.453

1.0000 0.00000

0.739 0.529

* 0.05

1. Sig. (1) > 0.05 H01 0.05

2. Sig. (2) > 0.05 H02 0.05



126

:

H01:

H11:

H02:

H12:

4.79

One Way ANOVA

S.D. F Sig. (1) S.D. F Sig. (2)

1.2021 0.40374 1.1383 0.34706

1.1682 0.37583 1.1402 0.34881

1.2308 0.42544 1.1346 0.34464

1.2075 0.40943 1.1698 0.37906

1.1489 0.35793

0.520 0.721

1.0957 0.29582

0.454 0.769

* 0.05

1. Sig. (1) > 0.05 H01 0.05

2. Sig. (2) > 0.05 H02 0.05



127

;

H01:

H11:

H02:

H12:

4.80

One Way ANOVA

S.D. F Sig. (1) S.D. F Sig. (2)

< 10,000  . 1.1786 0.38368 1.1250 0.33131

10,001 - 20,000 . 1.2113 0.41111 1.1408 0.35034

20,001 – 30,000 . 1.1765 0.38695 1.1765 0.38695

> 30,000 . 1.2000 0.41404

0.146 0.933

1.1333 0.35187

0.249 0.862

* 0.05

1. Sig. (1) > 0.05 H01 0.05

2. Sig. (2) > 0.05 H02 0.05


