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“ ” (Quantitative Research)

 (Questionnaire) 
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2.1
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12

3.1

2549 2550

7-Eleven 3,785 4,279

Lotus Express 246 330

Family Mart 550 495

Tiger Mart 298 297

Star Mart 202 202

Jiffy 147 146

Select 145 145

Always-Suria 125 125

5,498 6,019

V-Shop 746 976

Fresh Mart 529 568

108 Shop 700 700

Lemon Green 218 221

TPI Mart 47 38

*** 200,000 170,000

      202,240        172,503
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“
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1.

Network

2.

3.

4.

5.

5

2.

  (Taro Yamane) 

n = N

                           1+Ne2

n

N

e   (sampling  error)  

+ / - 0.05  95%

1.

2550

170,000

n = 170,000 = 399.06

      1+ 170,000 (0.05)2

= 400
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 400

2.

  2550 63,038,247

31,095,942 31,942,305 )

n = 63,038,247 = 400

1+ 63,038,247 (0.05)2

= 400

400

3.

 (Multistage Sampling)

3.1  (Simple Random Sampling)

4 6

3.2 (Purposive Sampling)
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3.3  (Quota Sampling)

100

3.4  (Purposive Sampling)

(Accident Sampling)

800

4.

2

4.1  (Secondary Source)   

  

  

4.2  (Primary Source)
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1.  12
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5.
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2. 2:
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2.

8.

2

8.1  (Scale) 3

Nominal Scale

Ordinal Scale

Ratio Scale

8.2  (Attitude) 2

Rating Scale

Rank-Order Scale

1
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9.

  (Pre – Test)

30

 (Reliability)

9.1  (Validity)

 (Content Validity)

9.2  (Reliability)

 (Stability)

 7  (

)

 (Pearson Product moment Correlation Coefficient)

=

=

=

=

=
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=

=

1.

1 2 0.82

2.

1 2 0.913

: 0.70

10.

2

10.1

 (Manual Editing)

10.2  (Coding)

 (Statistics Package for

Social Science: SPSS)
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10.3 2

1.  (Primary Source)

2.  (Secondary Source)   

11.

 2 

11.1  (Descriptive Statistics)  (Mean) 

 (Percentage)  (Standard Deviation)

11.2  (Inductive statistic)

1.  2

Independent samples t-test

2.

2 Analysis of Variance (One Way ANOVA)


