WUIN 3

F1EAZIALANAINURIUNNU IR UASAN I UDILTEN AN UTH N

Tudszinasng 9 3 16 USENNaglunguUSENlaanIng 4 ngu

usEnFAunulasulunguLFHnlaang Interpublic

1. U3#N Lowe Worldwide

idea.

priceless.

=
N

paradg1tinaIulne: Lowe New York, USA.

d11ina1ugauniinia (Lowe Hubs or Centres of Creativity):

Lowe New York, USA

Lowe Sao Paolo, Brazil

Lowe London, UK

Lowe Strateus, France

Lowe Madrid, Spain

Lowe Brindfors, Sweden

Lowe Lintas, India

Lowe Shanghai, China

Lowe Bangkok, Thailand

LUIAANITLTUNTINLADILITEN:

1.

A w0 N

The Client is not king, she is god.
Be humble in the face of the consumer.
Brilliant solutions need brilliant problems.

The greatest service we can render a client is the creation of a high value

Good ideas cost no more than bad ones, but in the end they become

The good is the enemy of the great.
Some of our most creative people aren’t creative people.

Our global strength is our local strength.
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9. The single most important factor in integration is the quality of the idea.

10. Candour, respect, humility and grace in all we do.

m’mﬁmmm ﬂ’ﬁﬁ‘I?JJEEu’WLL@tﬂ’Wﬁ‘?ﬁlﬂ@'ﬁ‘W’Nﬂﬁﬁ‘ﬁ]@Wﬂéu i

ANANTANLIFEN: Unilever, Electrolux, Nokia Nseries, Nestle, InBev, Johnson &

Johnson, SAAB, The Coca Cola Company, LYNX, GMC, Ricoh, Snuggle, Stella Artois

2. u3#N McCann Worldgroup

v
o

Nespaedtingulunl: New York, USA.

dtinauluniiniasing o 3addan: 172 d11ineu lu 125 dszina

LUIAANITLTUNTINLADILITEN:

uWRARAR: Truth Well Told

LLuQﬁmﬁ@'ﬂﬁu: At McCann Worldgroup our mission is to be recognized as a
Category of One in our ability to create demand for our client, brands and services.

mmﬁmmm N9 TaEN

ANANTANLITEN: American Airlines, Bacardi/Martini & Rossi, Black & Decker,
Boots Healthcare International, Cudbury Schweppes, Cathay Pacific Airways, Cendant,
Cereal Partners Worldwide, Coca-Cola, Credit Suisse, ExxonMobil, General Motors,
GlaxoSmithKline, Goodyear, Hewlett-Packard, InBev, Intel, Johnson & Johnson, L’Oreal,
Lufthansa, MasterCard, Microsoft, Nestle, Nikon, Pfizer, Siemens, SSL

International/Durex, Tiffany, Unilever, United Parcel Service, Vistakon
3. US¥W Draftfch

Nesaasdnineulunl: Chicago, USA.

dr1inaulunfiniasing < aaalan: 190 411n9U AsRLIARN 110 UszinAdinlan

LUIAANITLTUN TN UYANLITEN:

To offer total integration that is effective and efficient and optimizes consumer

behavioral insights to drive results.
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mmﬁmsmm

mmﬁmmmuﬁﬂ: N9 TN ﬂ’]ﬁ‘%@@’]?ﬂiufl\‘i@? NITARTANINEIIN ﬂ’]ﬁ"&%(%i
PINNANAUSTILGNAN

ANEEaTNEysas: Interactive, Digital and Retail, nsdadunIIINLgLsine
LAZWAAIALNAN

ANANLRILTHEN: Agua Castello, Audi A8, Big Babol, Camelbak, Chip Ahoy!,
Citizens Crime Commission of New York City, Dow, Grande Reportagem, Hampton
Hotels, Honda CR-V, INPES, KFC, Lego (Chile), Little Boys, Motorola, The National Youth
Anti-Drug, Media Campaign, Oreo, OZIV, Roche, Sporting Clube Portugal, Taco Bell,
Telecom Personal, Toyota Auris, WSIB, World Wildlife Fund-Canada

usEnFunulansu lunguUFH#niaand Omnicom

4. USEv BBDO Worldwide

[

Nesnasdtineuluni: New York, USA

dtinauluniiniasing o 3adlan: 287 411ineu AseUAgN 79 UstinAialan

LUIAANITLTUNTINLADILITEN:

At BBDO the three things we care about most are The Work, The Work, The Work.

The Work is where the brand meets the consumer.

The Work is what touches their hearts and minds.

The Work is what leads to the sale.

WJ'WNL%IEIWJ’]&I ﬂﬁii"&l‘]:fmqLL@tﬂ’]'z‘ai'ﬂ@WiVl’Nﬂ’]iﬁl@’]@

ANANTANLIEEN Air New Zealand, Alka-Seltzer, Alliance Theatre, ALS, BBC,
BBDO, Berlitz, BMW, California Lottery, Canesten, Childhope Asia, Choc Bar, Chrysler,
Cingular, Copy Centercologne, Cristal Beer, Dial Corp. Economist, Enviroment Wakato
ETB, Famous Dave'’s, Fedex, GE, Greenpeace, Guinness, Havaianas, HBA, HBO,
Hormel, Hulot, IKEA, Le Lait, LTSA, Lucky Strike, Mediawise, Mini, Mitsubishi, Motorola,
Mountain Dew, Nike, Nova, Nuts Magazine, Peace Corps, Pepsi, Pizza Hut, Post Today,
Sabritas, Sancor, Smart, SMS Optimus, Sony, Tabasco, Tesco Lotus, Uni President,

Virgin Atlantic, Visa International, Volkswagen. Wrigley's
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5. Uu3HN TBWA

Nespasdrtineuluni: New York, USA

dtinauluniiniasing o 3adlan: 291 411ineu AseuAgw 77 Ustinaialan

AU NI1Wialan 9700 AL

LUIAANITLITUN TN U LITEN:

TBWA = Disruption. Disruption is a tool for change and an agent of growth: a working
methodology and a life view philosophy. Disruption is a means of creating something
dynamic to replace something that has become static. Disruption is the art of asking
better questions, challenging conventional wisdom and overturning assumptions and
prejudices that get in the way of imagining new possibilities and visionary ideas.
V’]Q’WNL%EIT]J’WCLI ﬂ’W‘;’J‘I"&'J‘]&fE‘L&’]LL@%ﬂ’]?‘]_I?“W]?ﬂ@ﬂq%ﬁﬂﬁﬁ‘%“ﬂ@’ﬁm%auﬁﬁﬂﬁ“i.l')\‘l"]?
ANA1TR9L3HN Absolute Vodka, Adidas, Apple, BDF Beiersdorf, Henkel,

Mars, McDonald’s, Michelin, Nissan, Samsonite, Platstation, Standard Chartered,

6. U3#N DDB Worldwide

v

Nesnasdtineuluini: New York, USA

dtineuluniiniasing v 3adlan 206 411Ineu AseLAgN 100 Uszwevinlan

RNUIUNLNIWIRIAN 14,000 AL

LUIAANITLTUNTINLADILITEN:

Creativity is the most powerful force in business.

DDB's approach is based on a more collaborative and productive relationship
with our clients and partners to find the hidden potential of people, brands and
business. We believe that great ideas are generated by the ability to respond creatively
to keen insights. One good idea can propel brand for years. At DDB we are looking for
insights that incite.

WJ’]QJL%IF;I"J?]WELI ﬂ’]ﬁ‘I"JJHM’] NITAANAN AT NITEUATNNITUNE LL@ZﬂWi‘a}'ﬂm’]ﬁ‘VlN

NNIARIABY °]
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ANA1989L3HN McDonald's, Volkswagen, Royal Phillips Electronics, Clorox,

Anheuser-Busch, Johnson & Johnson, Henkel, ExxonMobil

usEnsunulasulunguisEnlaang WPP

7. U5E% Ogilvy & Mather Worldwide

2
o

nesaasdineulvn: New York, USA

dtineuluniiniasing o 3adlan 497 411ineu aseuAgu 125 Uszimevialan

LUIAANITLTUN TN U LITEN:

"to be the agency most valued by those who most value brands,"

ANNTENTNEY NTTNHILN NNTLFMNIFIAWAT NIBBNKLL NTRBANTNDGUN N

%

N9 TENRUE N19459ANANNUSILGNAT N1IALETUNITIE LAT Interactive

ANANTANLIEEN American Express, Sears, Ford, Shell, Barbie, Pond's, Dove,

Maxwell House, IBM and Kodak.

8. 15H% Young & Rubicam

v
o

Nespasdtineuluni: New York, USA

dtinauluniiniasing o 3adlan 182 411ineu AsauAqN 82 Uszinavialan

WIAANITLTUNNIUTANLITEN: Y&R, We Energize Business.

At Y&R, we invested heavily in understanding this energy phenomenon, using
our proprietary BrandAsset Valuator. And we discovered that Energy is a quantifiable

value in a brand.

ANNITENTNEY M3l MTLszandiiug nsaFaenansain@uAn nsaanuuL

NITARTIANINATI m:"%@m:“qugmmw Interactive LL@%%M"‘]
ANANTRILITEN Accenture, Cadbury Schweppes, Campbell's Soup Company,
Colgate-Plamolive, Danone, Ford Motor Company, Oihshi Green Tea, Mark & Spencer,

Virgin, Penguin, Victoria, Paper Mate, Crafts, Stand Up. Dea, MTN and Xerox
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9. UTEN JWT

2

nesaasdineulvn: New York, USA

dineuluniiniasing - 1a9lan 300+ 411inau AsaLAgN 87 szmevialan

AUIUNLNIUIR AN 8,500 AL

LUIAANITLTUNTINLADILITEN:

Time: The New Currency

Our Role: To ensure that more people spend more time with our clients'

brands. Our Purpose: To create ideas that people want to spend some more time with.

Our Belief: The better the idea the more time people will spend with it.

V’]Q’WNL%EIT]J’]CLI N7 UNATLINGAT

ANANTRILIEEN HSBC, DTC, Ford, Jet Blue, Kellogg, Nestle, Shell, Pfizer,

Unilever, Vodafone, De Beers, White Castle, The United States Marine Corps, MTV,

Nike, Levi's, Ford, Diageo, Sedal, Cadbury Adams, Diamond Trading Company, Kellog,

Kraft

10. U5H% Batey Red Cell

=
Htaldel

v
o

Asaasdineuluanl: Singapore

dinauluniniasiig 9 aaslan 4 dina udssinageatus ne leivdu uay

m’mﬁmmm N3 lAHNATLNNAS

ANANYRILETHN Singapore Airlines, Marie France Bodyline

11. USEN BatesAsia

v
o

NAsaadnineulunl: Hong Kong

drneuluniiniasing o 1adlan 21 g11inem Asauagu 15 Uszmnaluniathe e

v
RAUIUNUNIIUVNUNGA 1,500 AL
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LUIAANITLTUN TN U LITEN:

We are the Change Agency.

We believe that brands that want a future must embrace change.

We believe clients pay us to understand, leverage and create change.
We believe our ideas must change people.

ANNITENTNEY NITABANTNINNNTIAAIAATLINAT

ANANTAILIFEN Nokia, Audi, Heineken, Marico, Ultrajaya, 100 Plus, HSBC,

Jetstar, AIG

12. USEN Asatsu-DK

dl E/ o o 1 a dl [
nevwasdrunaulun: Toune dezmanilu

3

o

Ainauluniniasiig 7 aaddan 50 41909 Tu 18 dszmelwede gl uay

aEnwile

RVUIUNUNINWIAIUNA 2055 AL

LUIAANITLTUN TN U LITEN:

Create a unique solution through a philosophy of "Management by All", which
has given the agency a reputation in the industry as being creative, hard working and
people-oriented.

V’]Q’WNL%EIT]J’]CLI N7 M UNATLINGAT

13. USHN Grey Worldwide

v
o

Nspasd1tineulunl: New York, USA

drineuluniiniasing - 1a3lan 300+ 411U AsaLAgN 83 Uszmevialan

AUIUNLN1WAaan 10,500 AL

LUIAANITLTUN TN UYANLITEN:

Our vision: To be a great global integrated communication, creating and
enhancing Brand Value for our clients.
Our mission: We will create leading Brand Ideas, ideas that resonates in

people’ minds and hearts and and create Brand Preference.
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Our Culture: We are collaborative company of intellect and talent. Our
currency is ideas. We thrive on imagination, passion and leadership.

m’mﬁmmm NN UNATLNNAT

ANANT84LEHN BellSouth, Cendant corporation, ConAgra Inc., Darden
Restaurants/ Olive Garden, Diageo, Forest Laboratories, GlaxoSmithKline, Hasbro,
International Dairy Queen, Janssen Pharmaceutica, J.P. Morgan Chase, Lilly, Merck, Nokia,

Novatis, Pharmacia, Procter & Gamble, Volkswagen-Audi Gruppe, Warner Bros., Wyeth

usEnAunulansulunguusEnlaany Publicis

14. USEN Publicis

espasdrtineulunl: dnes Usemacfauag

dr1inaulundiniasing 2 aadlan 251 4113091 AzeLAQN 82 tstwaiinlan

AUIUNLNIWIR AN 8,900 AL

LUIAANITLTUN TN UYANLITEN:

Publicis’ mission is to create amazing relevance for a company or brand at
every important point of contact and connection. Our approach is called “La Holistic
Difference” and our passion is to challenge conventions, barriers, and problems with
fresh, innovative solutions.

mmﬁmfmm ﬂW?I"JJHE‘IA’]ﬁ?U’N@?

ANANTDILITE L'Oreal, Renault, HP. P&G, Nestle

15. USEN Saatchi & Saatchi

1Y
PAsrasdatinaulugl: Heedn anigewdng

dtineuluniiniasing o 3adlan 154 419509 u AsaLIAQN 84 Uszinavialan

RNUIUNLNIIWIATAN 1Fzanns 7,000 AU

LUIAANITLTUN TN UUANLITEN:

Our Inspiration Dream: To be revered as the hothouse for world changing

ideas that create sustainable profitable growth for our clients.
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Our Focus: To fill the world with Lovemarks.
Our Sprit: One team, one dream -NOTHING IS IMPOSSIBLE.

ANNTENTNEY NS IHETUIATLINAT

QNANY83UTHYN Amnesty International, ASPCA, Carlsberg, Harvana
Florists/Interflora, Toyota, Procter & Gamble, General Mills, PricewaterhouseCoopers,

Lexus, Papa John’s Pizza Delivery, Red Cross, and United Nations

16. U531 Dentsu Inc.

v
o [

ai o % [l a ai
nevaasdtineulual: e dssmeanitu

3

dtinauluniiniasing 4 3adlan 78 4113nau AseUAQN 22 Uszmarialan

RNUIUNLNIIWIATAN 1UFeanns 6,337 AU

LUIAANITLTUNTINLADILITEN:

Dentsu defines itself as “A Partner in Creating Value,” and is committed to
providing optimal solutions for clients, media-related companies and consumers.

V’]Q’WNL%EIT]J’]CLI N7 HUNATLINGAT

ANANUAILTEN Toyota, Canon, Hino, Glico, Panasonic, Yamaha, Ajinomoto,

Attack, Bridgestone, Denso,



