UTTUIYNTH

C% %

IR BUAZUNAIN L UNUIAD

Twningana, 1sem. Taiwoungsfia 2006. ussnnanislng UseAng dImmuens.

NIUNNNNIUAT: LT TsaNNWNUMN (1984), 2006.

a o o

nawas Flaayny, nda dutendl uay dutlsetiu Sgndna. “duTuzaes Pitching Fee

o

AN29: NN 1idWT ” 11 Adman Awards & Symposium, %t 58-59.

NPNNHNIUAT: Brand Maker, 2547.

6

NIFRRY]

a o

aaa [
AR, LTN [N

[ %

B (WWT). 2euilazant] 2548, NYMHENIUAT: W19,

2548.

anpanlnwngInauilszmalne. “dszdrgaialawaninadiesiuy Ty s1equlszand]

UWASTWHRILIANEN 2543, U1 25. NIINNNUIUAT: N.1].9., 2544,

gswed Tasuviales. N19RRANINANIIAANTT. NPEWMNNUIUAT: TesulssAnBrinuat

LALANTIFN, 2549,

. vAnuANEANAdENAIANAans. nFmNNUIUAT: TeeRiNiLsyAng

AU UAUANTUFN, 2545,
UNANN

PRANUANNNHDL. “A70] AgATTUNS: ﬂi"uﬁﬂmqmu‘ﬂmwmﬁuﬁ@Lmi:fgﬁmmzmma?mi

WN5T.” §1ULATEENA (4-7 ROuNeU 2549):20-24.
& W 4 Q

o

suAT NaLAT uay Arytynad 49990uAN5. “WPP SuperAgency LRFaNNa LATaTNE)

ANTNA.” WALATULITUAMEA 3 (WU 2545):104-114.

suUAT NALFATY. “Omnicom Group Active Agency.” REIANTULTUALAA 3 (W8

2545):115-117.

339



340

IR WAUNAG. “Publicis Move.” BRgI&17Lsusaa 3 (I8t 2545):117-118.

. “World Group Agency.” HRgIAN9LLITUALAA 3 (WHI81Y 2545):119-123.

AN

nowol Haaf. Group Account Director U3t wund (Uszinalng) aim. duniwal,

12 fAAN 2549,

o

ARunad J15115795. Chief Operating Officer 138 wuAwAL 83AdU (Uszwmdlng) andn.

dunmad, 30 AA1AN 2549.

ARk anwatladl. Group Account Director 3% a6 (Uszinelne) anrin,

Aunead, 11 NUeneL 2549,

aa o o

TANTUA gNENTINENA. Account Director 151 €larl waud gliwan afin. dunimal,

30 AINAN 2549,

TRTIE GNETATNA. LUILENUNITUNIUTUNG LS ateg (Usewnalne) anfia.

Aunenl, 23 AINIAN 2549,

aingie sumungaina. Account Director AAI L3EM T Uaud 19T Anrin. dunml,

16 AANAN 2549.

{wus daana. Vice Chairman 138 W (Uszwnelna) ain. dunwnd, 24 Asvnan

2549.

Untina Fuilll. Executive Director 135 1awvig (Uszmalng) Anrin. dunnwnl,

16 A9UNAN 2549,

g o a q

WiAANA atinaed o agsen. NITuNIIRannTg 1sEY TTudda (Usvinelna) anrn,

Aunnmod, 19 Hguneu 2549,



341

an c aaa o

wsinel fadslsanl. Corporate & Talent Management Director 131 Wn$aasi Andl anrim

(W), ANNead, 27 NueeL 2549.

Wt FBna. NIINNIFELAANIT LT Tafian wous Wwisas @1219e9L3ENAULAINA

(Uszimalng) anin. duniwend, 30 Aa1AN 2549.
a Yy Y & . . . a o aa o o o
1aifn 18, 13%. Worldwide Business Director 1i31% LiALAY D3 (ﬂﬁ‘%LVIﬂTﬂﬁl) INA.

duniwal, 5 panAN 2549.

gNaNaA NeAwAlnyad. Useanudmeinuaung 13 1 teawmed sendu aann.

Aunwead, 12 Nuene 2549,

§RTs WesnNUynsl. Client Service Director 131 1A 28awmas 5884w a1rin. dun1wnl,

27 N8Il 2549,

auMA1 ANNA. Vice President/Regional Director-CLEAR 131 Tad arin. duniead,

12 fAAN 2549,

2qunan noAgilszan. Executive Finance Director 13" ala wafiunyt a1rin. dunimad,

16 AANAN 2549.

[

Jaga1 Insgnang. §81usenisdienisdu 13 wnal Beadlad (Usuinalne) 4arian.

Aunenl, 21 A9WIAN 2549,

a c a

a o 'S . . . . a o aaa o o
AN ﬂ@ﬂwmwma. Executive Client Service Director 1519 111A L8 NTUNNI ANA.

dunnmad, 20 AA1AN 2549.

AINAN? LlaAAN. Executive Vice President 1319% 1ad anin. duniend, 8 39UNAN 2549.

-

a3l AeATduns. deszarudnutihnuavns Usm g 9 weus shuwan Anrin.

Auneal, 4 davAN 2549.



342

47964 AMANIUA. Executive Vice President U3 184 anin. dunimal, 10 d9MnAx

2549.

a3t 1Usegaa9. Group Account Director L3 inwiig (Uszmalne) ain. dnnnmnl,

29 AIUNAN 2549,

awail yoyeinana. Client Service Director 131 la-8a Aann (Uszwmealne) aniia.

q

ANN110I, 22 NueNeu 2549,

[

ANE @1AutyaR. ge1uianisdnenis@u (Finance Director) L3EM 4T wous 91

iR, ANNWDI, 13 NN 2549.

Ayt suzde. §aannsialil (General Manager) U3 @l Bsas g (Usznelne)

a

ANAA. NN, 21 RINIAN 2549,

8INII0 NQELATEY. Business Director 131 1nel 35alad anfin. dunimnl,

30 We)AANEU2549.

a a . a o = ' & O o o s
ARTN 34‘1/\]’53@. Account Management Direct LIT1N ala Waslunyi anin. dunneod,

5 HaNAN 2549,

o = a % £ dl a a o o o o c
oynal oA, Usgsnuldmtinnuiung 1 wnd (Uszmalne) anfde. dunnend,

29 NuYN8IL 2549,

21981 WunAAAL]. Brand Director 139w tTUaGa (Uszwmalng) ande. duniwal,

24 NINIHIAN 2549.

o [ a

a a o o & ¥ alz a o A c O o o c
BISVSL) TRUUUR. F ﬂﬂqﬁ‘V]’lVLﬂ UTBN NUALLRAILA 1WHLL@uﬂ AMNA. ANNTBITU,

17 WoAANNEIU 2549.

2314 1LNALAL. Group Account Director L3 @D Asas as (Uszmndlne) anfin.

Aun11=nd, 1 NueNL 2549.



343

a

gANANR 291lszid3y. Director & Vice President 13% ln-83 Ann (Uszmelng) a1,

ANNT190, 21 RIUNAN 2549.

LauLAIA SNEZA3. Chief Operating Officer 131w UTATa ngamnn afin. duniwad,

20 AA1AN 2549,

LANATAY 9

nuanNE q9taRde. “ANNAIANINILLENNINIIRAAIINITAAIAAINLTENAUNY
Twnun.” TasanisWiAnntidns AnclinArIans ainaansninuanenas,

2544,

Hazdnuwnl Mita. “AannsnistiusnaesidEmsouulasanlugadsantnngns (Adsew

2000).” AngnUNUsNUTUAR ATmAdIanT nasnsalunnInenas, 2541,

o aunal. “gstluuulaseaiwaeaBdmdaunulasaniafiugsiataslduwimn
n1saeaNINIIRAIALLLRANNA Wl szInA e Inentnusumnide

pUzlnArIanT NaINTINUNINENAE), 2543,

o

anANs dasngnaned. “nisdiusnvesuEmdaunulnsnnlulsunalng lunaossw

2000.” ANEUNUTNUNTUTNA ALTINAAIART AT1AINTUUNUNINENAE, 2541,

A39904 NAaWHNME. “WenunsaessEmaaunulnenn ulszmalng Mdsasasulan
ATV 2 DOROURQUIEY WA, 2540).” AnanBnusuuntiugin Anzlimadans

AINTUNMINENGE, 2543,

a39mil gUUAN. “N19UINNIFINAAIUNUIHNHUNIUIANANUATIUIALIBN.” INLNTNUE

WNTUTAR ATImAANERT 9TaInTnlumInende, 2546.



344

Books

Arens, William F. Contemporary Advertising. 10" ed. New York: McGraw-Hill [rwin,

2006.

Banerjee, A. “International Advertising Developments.” In International Advertising:

Realities and Myths, pp. 13-27. Edited by John Philip Jones. California: Sage

Publications, 2000.

Cappo, J. The Future of Advertising: New Media, New Clients, New Consumers in the

Post-Television Age. New York: McGraw-Hill, 2003.

Duncan, Tom, and Caywood, Clarke. “The Concept, Process, and Evolution of

Integrated Marketing Communications.” In Integrated Communication:

Synergy of Persuasive Voices. Edited by Esther Thorson and Jeri Moore.

Mahwah, New Jersey: Lawrence Erlbaum Associates, 1996.

Ferguson, Paul R., and Ferguson, Glenys J. Organisations: A Strategic Perspective.

Great Britain: Macmillan Press, 2000.

Hofstede, Geert. “Business Culture.” In Intercultural Communication: A Global Reader,

pp. 8-12. Edited by Jandt, Fred Edmund. California: Sage Publications,
2004.

Hodgettes, Richard M.; Luthans, Fred; Doh, Jonathan P. |nternational Management.

6th ed. New York, NY.: McGraw-Hill Irwin, 2006.

Jones, J. P. “Introduction: The Advertising Business.” In The Advertising Business:

Operations, Creativity, Media Planning, Integrated Communications,

pp. 9-12. Edited by John Philip Jones. California: Sage Publications, 1999.

Keegan, Warren J., and Green, Mark C. Global Marketing. 4" ed. New Jersey: Pearson

Prentice Hall, 2005.



345

Marieke de Mooij. Advertising Worldwide: Concept, Theories and Practice of

International, Multinational and Global Advertising. 2" ed. Great Britain:

Prentice Hall International (UK), 1994.

Michell, Paul. “International Advertising Decisions.” In Advertising Agency-Client

Relations: A Strategic Perspective, pp. 134-156. Great Britain: Billing & Sons

Limited, 1988.

Parker, Barbara. Introduction to Globalization & Business. Great Britain: SAGE

Publications, 2005.

Porter, Micheal. “Interrelationships across Businesses.” In Managing the Multibusiness

Company: Strategic Issues for Diversified Groups, pp. 178-217. Edited by

Goold, Michael and Luchs, Kathleen Sommers. London: Routledge, 1996.

Shim, Jae K. The Encyclopedia Dictionary of Accounting and Finance. New York:

MJF Books, 1989.

Strauss, A., and Corbin, J. Basic of Qualitative Research: Grounded Theory Procedures

and Technigues. Newbury Park, CA: Sage Publication, 1990.

White, R. Advertising. 4" ed. Great Britain: McGraw-Hill, 2000.

Williamson, O. E. Markets and Hierarchies: Analysis and Antitrust Implications.

New York: Free Press, 1975.

Articles

Bharadwaj, Sundar G.; Varadarajan, Rajan P.; and Fahy, John. “Sustainable
Competitive Advantage in Service Industries: A Conceptual Model and

Research Propositions.” Journal of Marketing 57 (1993):83-99.




346

Donaton, Scott; Liesse, Julie; Giges, Nancy; Raugust, Karen; and Bunish, Christine.
“Omnicom Group: The Holding Company breakthrough: Omnicom at 20
Years.” Special Advertising Section of Advertising Age (9 October 2006):678.

Donaton, Scott; Giges, Nancy; Raugust, Karen; Bunish, Christine; Haley Kathy; and
Knoll, Barbara. “Publicis Groupe: The World’s Youngest Advertising Holding

Company Marks the Centenary of its Founder.” Special Advertising Section of

Advertising Age: Advertising Age (18 September 2006):5-12.

Ducoffe, Robert H.; Sandler, Dennis; and Secunda, Eugene. “Survey of Senior Agency,
Advertiser, and Media Executives on the Future of Advertising.” Journal of

Current Issues and Research in Advertising 18 (Spring 1996):1-19.

Gould, Stephen J.; Lerman, Dawn B.; and Grein, Andreas F. “Agency Perceptions and

Practices on Global IMC.” Journal of Advertising Research 39 (January-

February 1999).7-26.

Greenberg, B. “Client at the Center: Why They Will End Up Driving the Multi-channel

Revolution.” Adweek 46 (September 2005):24-25.

Gronstedt, Anders. “How agency can support integrated communications.” Journal of

Business Research 37 (1996):204-205.

Gronstedt, Anders, and Thorson, Esther. “Five Approaches to organize an integrated

marketing communications agency.” Journal of Advertising Research 36

(March-April 1996):48-58.

Grein, Andreas, and Ducoffe, Robert. “Strategic Response to Market Globalisation

among Advertising Agencies.” International Journal of Advertising 17

(1998):301-319.



347

House, Robert; Javidan, Mansour; Hanges, Paul; and Dorfman, Peter. “Understanding
Cultures and Implicit Leadership Theories Across the Globe: An Introduction

to Project GLOBE.” Journal of World Business 37 (2002):3-10.

Kiely, M. “Integrated Marketing: Starting Out.” Marketing (Australia) (April 1993):52-59.

Kim, lichul; Han, Dongsub; and Schultz, Don E. “Understanding the Diffusion of

Integrated Marketing Communications.” Journal of Advertising Research

44 (March 2004):31-45.

Kurz, M. “Holding Companies: Size is Not a Strategy.” Advertising Age 72 (November

2001):22.

Leslie, D. A. “Global Scan: The Globalization of Advertising Agencies, Concepts, and
Campaigns.” Economic Geography 71 (April 1995):142-150.

Liesse, Julie. “Omnicom at Twenty.” Special Advertising Section of Advertising Age

(October 2006):5-6.

Moon, Young Sook, and Franke, George R. “Cultural Influences on Agency
Practitioners’ Ethical Perceptions: A Comparison of Korea and the U.S.”

Journal of Advertising 29 (2000):51-55.

Na, Woonbong; Marshall Roger; and Son, Youngseok. “An Assessment of Advertising

Agency Service Quality.” Journal of Advertising Research 39 (Issue 3

1999):33-38.

Rossant, John. “Welcome, Special Advertising Section of Advertising Age.” Advertising
Age (18 September 2006):3.



348

Sanford Jr, Douglas M., and Maddox, Lynda. “Key Account Management: Advertising
Agency Management of Domestic and International Accounts.” International

Marketing Review 16 (June 1999):504-517.

So, Stella L. M. “What Matters Most in Advertising Agency Performance to Clients:
Implications and Issues on Their Relationship in Hong Kong.” Journal of

Current Issues and Research in Advertising 27 (Fall 2005):83-98.

Tai, Susan H. C., and Wong, Y. H. “Advertising Decision Making in Asia” “Glocal”

versus “Regcal” approach.” Journal of Managerial Issues 10 (1998):318-322.

Other Materials

Caywood, Clarke; Schultz, Don E.; and Wang, Paul. “Integrated Marketing
Communications: A Survey of National Consumer Goods Advertisers.”

Northwestern University Report, June 1991.

WPP. “WPP Annual Report & Accounts 2005.”

Website

Dentsu Inc. <http://www.dentsu.com/business/index.html>. 8 December 2005.

Interpublic Group Company. <http://www.interpublic.com>. September 2007.

. <http://www.interpublic.com/interact/family/benefits.php>. 12 June 2007.

. <http://www.interpublic.com/interact/family/company Results.php>.

15 February 2006.

Kosanathai. <http://www.kosanathai.com/chippingnews/view.asp?ID=723>. 24 January

2006.

McCann Worldgroup. <http://www.mccann.co.th/home.html>. 27 September 2007.



349

Omnicom Group. <http://www.omnicomgroup.com>. September 2007

Publicis Group. <http://www.publicis.com>. September 2007.

Wikipedia The Free Encyclopiedia. <http://th.wikipedia.org/wiki/%E0%B9%80%E0%B8%
AD%E0%B8%9F%EQ0%B8%97%E0%B8%B5%E0%B8%9E%E0%B8%B5>.
2 May 2007.

WPP Group. <http://www.wpp.com>. September 2007.

. <http://www.wpp.com/WPP/About/WhoWeAre/>. 14 September 2007.

. <http://www.wpp.com/WPP/About/WhoWeAre/History.htm>.
13 September 2007.



