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It has been common that a questionnaire is the most important tool to collect data,
and numerous researchers have attempted to examine what contributes to high response
rate or quick completing time.

This thesis examined the effect of (1) levels of rating scales (2) font types and (3)
pointer sizes on (1) response rates of, and (2) time to complete, online business
questionnaires. Based on a quasi experiment, the analysis reveals that (1) both font
types and pointer sizes do have statistically significant effects on response rates at the
0.05 level but the effect of levels of rating scales is not significant and (2) pointer sizes
have statistically significant on the completing time yet neither level of rating scales nor
font types have significant effects on this complete time.

In addition to extending insight into fesearch methodology in the content of

business online questionnaires, the study’s findings do have practical contribution.





