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The two purposes of the study were 1) to find out the effectiveness of
advertising media on peopie's decision on hecusing purchase, and 2) to identify the
impact of the housing factors on their decision on housing purchase.

The survey research used a questionnaire to collect the data from 135
people living in nine rented apartments in The Ramkamhaeng Community Housing
Project.

The finding were summarized below

1) Most of the samples in the study were male, their ages were 30 - 39.
They were married. They had a vocational certificate / higher vocational certificate /
associate degree. They worked for private companies and earned 7,501 - 10,000
bath. They lived in rented house/room. They wanted to have their own houses.

2) The effectiveness of advertising media on their decision on housing
purchase was found to be moderate. Publications were found to be the most
influential , while the media at the project site or the selling point (Headquarters)
was found to be moderately influential. The media outside of the office was found to
have influence at a iow level. in fact, the price list was the most important drive
in making people decide tc buy houses in The Ramkamhaeng Community Housing

Project.
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Recommendations

1) Selection of advertising media to promote sales. Publications are the type
of media that can easily and rapidly reach the target group , so the organization
should use publications , especially the price list, to advertise its housing projects.

2) Advertising media installed outside have a high cost and do not receive
much attention from the target group , so this type media should be given up
because it is not effective.

3) Public relations promotion

(1) In sales promotion , public relations should focus on the project
location / sites and rental fees because the target group has given importance to
these factors.

(2) Prices should be quoted in different types of media so that those
who access to the media can compose the prices and their purchasing power.

(3) People who want to buy houses should compare between the NHA
housing project and the projects of the private firms in terms of price , construction
quality , readiness of pubtlic utilities, and before — and after — sales service. Often
when the housing projects of private companies have been should out, they will
no larger provide after - sales services to the purchasers, whereas the NHA , which
is the state enterprise controlled by the government , usually provide after - sales
services.

(4) The efficiency and the effectiveness of the advertising media should
be evaluated to see if they have effectiveness and meet the objectives , especially
cut—out media and the sale exhibition at the Mall.

(6) Noticeably , the NHA focuses on sales promotion through mass media
rather than the housing factors, whereas the consumers usually base their decision
on public utilities , before - and after - sales service , safety , conveniences , tap
water and lighting. Therefore , the NHA should pay close atiention to those factors
along with the saies promotion through different media . which will the tum neip

promote tneir housing projects.



