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Author : Mr. Artit Suwanam
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The study on “Effectiveness of Written Media in Campaigning for
People’s Participation in Rongean-Rongna’s Agriculture Festival, Muang District,
Ubonratchathani Province™ had three objectives as follows :

1. to study effectiveness of written media inn campaigning for people’s
participation in Rongrean-Rongna’s Sustainable Agriculture Festival in
Ubonratchathani province.

2. to explore differences of effectiveness of the written media in
accordance with background of the samples.

3. to utilize findings of the study for improving the use written media
in campaigning for people’s participation in Rongrean-Rongna’s Sustainable
, Agriculture Festival in Ubonratchathani Province.

Samples of the study were farmers who had participated in Technical
Assistance Project of Social Development Association (NIDA) in Rongrean-
Rongna’s Sustainable Agriculture Festival. Accidental Sampling technic was

empleoyed to collect data from 195 farmers.
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Findings

The study found that :

1. The most effective written media in campaigning for people’s
participation was leaflet/brochure. Other less effective tools were campaigning
screen and frame, cardboard cut-out and local newspaper.

2. Farmers in different background i.e., sex, education, production
technology and social status had different level of perception on written media in
campaigning for people’s participation in Rongrean-Rongna’s Sustainable
Agriculture Festival.

3. Almost farmers were seasonal rice cultivation farmers depending on
water in rainy season only. The highest number was small scale farmers ; the less
number were medium scale seasonal farmers ; the least number was medium scale
irrigated rice cultivation farmers.

4. A half of farmers were male and had compulsory education and
higher. A half of them used buffalo technology. Family size was 3-4 which 2 of
them (husband and wife) were in worming age, learning income for family. Most
farmers or 83.60 percent of total farmers had debt mostly (60.50 percent) to Bank
of Agriculture and Cooperatives. Average amount of debt was 10,000 baht.

5. During Sustainable Agriculture Festival, the study found that 94.80
percent of farmers recognized the arrangement of the festival 57.40 percent of
them was interested in technical assistant services. Regarding technical assistant
services, farmers were interested in francolin farming (30.20 percent), and
chemical-free jusmin rice cultivation (27.60 percent). For social and enteﬁainrﬁent
activities, farmers were interested in “Protection of Buffaloes Spirit” (26.70

percent). Major cause of attention was common interest (78.90 percent).
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Recommendations.

1. Campaign media should be integrated among various forms of
media and its message should be clear and persuasive.

2. The use of campaign media should be dissemenated in high density
population area. Its forms should be interesting.

3. Local people through representatives of community groups, civil
society organization and occupation groups should have chances to participate in
the process of producing and using of media. This is a major factor contributing to
efficient campaign.

4. The use of each type of media should be consistent to each type of
target groups because perception of each target group is different from one

another.



