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ABSTRACT 188209

Refer to WTO (2005), it reported that the tourism was the fastest growing industry in the
world. It also affect to Thailand economy because of a great of income sources. Morcover,
Thailand tourist attraction was in the top range of Asia.

According to the study. the advertisement and tourist information was not enough in
Ladkrabang zone. The information should be provided for the tourists at the information center in
order to promote the tourist attraction and also encourage the tourism in that area. Then. the
researcher studied this matter as the case study. The researcher intended to search for the leaflet in
order to communicate with all targets and related to the design standard and local production
technology.

This research was aimed to study and search for the graphic design the advertisement and
information media for Tourist Authorization of Thailand. And also do a survey the opinion of
specialists toward the advertisement which the researcher provided for Tourist Authorization of
Thailand (TAT).

The research was divided into two parts; firstly, the researcher analyses the information
from the primary data which are the relevant documents. previous research. interview the
specialists and survey the tourist attraction area. And secondary data which the researcher
conducted the interview and collected the questionnaires by the specialists.

According to the result, Suthapotch Temple was the tourist attraction where was fully
develop environment and cultural of arts in Ladkrabang zone. The researcher found that the lack
of advertisement in Ladkrabang zone which was the important tools in order to promote the
information. The researcher concluded that the overall detail in the leaflet was completely and
appropriate in graphic design in high score. The overall production technology would be produced

in Thailand.





