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ABSTRACT 188214

The purpose of this study were to develop the corporate images by developing the
corporate identity and printed media of Science Center for Education and evaluate the customer’s
satisfaction on the printed media design

The samples of this study were 30 visitors and 30 staffs of Science Center for Education.
Questionaire has been utilized as the major tool of this study. The data were collected through the
questionnaires on target group’s satisfaction and analyze by percentage, mean, standard deviation
and one sample t-test were used for hypothesis testing.

The study can be concluded that the printed media design alternative 1 was selected with
high suitable score range and target groups were satisfy the leaflet printed media design in high
satisfaction at 0.05 significant level. The visitor satisfy in both graphic component and colour at

high level and staffs of Science Center for Education satisfy in graphic component at high level .





